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Summary 

COMMUNICATIVE EFFICACY OF THE RADIO 

IN THE UKRAINIAN LANGUAGE IN UKRAINE

This article investigates the problem of communicative efficacy of the Ukrainian radio. Special 

attention is paid to the perception of the radio in the Ukrainian language in a difficult bilingual 

situation that can be observed in Ukraine. This paper deals with a comparison and interpretation 

of the data of social and sociolinguistic studies. The author additionally discusses data of his own 

online survey concerning the communicative efficacy of the Ukrainian radio.
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