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Stowo od Redaktor Naczelnej

Zapraszam do lektury kolejnego rocznika przygotowanego przez cztery
naukowczynie z Instytutu Dziennikarstwa i Komunikacji Spotecznej
Uniwersytetu Warminsko-Mazurskiego w Olsztynie.

W numerze tym goscimy, podobnie jak w poprzednim 18(2022), zar6wno
przedstawicieli naszej miedzynarodowej Rady Naukowej, jak i autoréw z réznych
osrodkow w naszym kraju.

Tom 19(2023) zostal dofinansowany z ministerialnego programu ,,Rozwdj
czasopism naukowych” (RCN/SP/0214/2021/1).

Serdecznie zapraszamy wszystkich zainteresowanych problematyka mediow,
informacji i komunikacji do nadsytania tekstow do naszego nastepnego rocznika
20(2024). Najciekawsze artykuly i najlepiej ocenione przez recenzentow (stosu-
jemy system double blind review) zostang przettumaczone na jezyk angielski
w ramach wspomnianego programu wsparcia rozwoju polskich czasopism.

Zachecamy mtodych i doSwiadczonych badaczy — tamy naszego czasopisma
czekaja na Wasze teksty!

Maj 2023
Marzena Swigon



From the Editor-in-Chief

I would like to extend an invitation for you to explore the latest annual
publication from the Institute of Journalism and Social Communication at the
University of Warmia and Mazury in Olsztyn. The publication was prepared
by a team of four female scientists.

The authors in this issue, like in the previous edition 18(2022), include
representatives of our international Scientific Board as well as authors from
different centres in Poland.

Volume 19(2023) was subsidised by the ministerial programme “Develop-
ment of scientific periodicals” (RCN/SP/0214/2021/1).

Everyone interested in issues related to the media, information and com-
munication is welcome to submit texts for our next issue, 20(2024). The most
interesting articles, with the highest grades from our reviewers (we apply
the double-blind review system), will be translated into English as part of the
above-mentioned programme of scientific periodical development in Poland.

Young and experienced researchers — we are waiting for your texts!

May 2023
Marzena Swigon
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Pious protagonists: Using the screen to expand
images of the Muslim faith beyond
the dichotomy of “good” and “bad”
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Introduction

Research has lately displayed an ambivalence towards the phenomenon
of religion (Jensdotter, 2021; Axelson and Deldén, 2021; Axelson and Stier,
2020; Lundby, 2018). Conflicts related to religion between progressive religious
world views and repressive, even violent, world views are to be seen in scholarly
discourses (Hashas, 2019; Pratt, 2018; De Kadt, 2018; Juergensmeyer, 2017).
Moreover, movies and tv-series have been produced questioning different forms
of religious convictions, including extremism (Axelson forthcoming). Mohammad
Fazlhashemi, Professor of Islamic Theology at Uppsala University, made a point
when analysing two Iranian films, Jandar (2019) and Diapason (2019), that
they told stories criticising religious oppression but skillfully intertwined in
the narrative and not easily stopped by censorship (2022). Movies can be tools
to create cultural change, as Maytha Alhassen puts it (2018).

The aim of this article is to analyse how religious diversity is played out
in fictional formats in movies. The starting point is to untangle how audiences
have mainly been offered stereotypical images of Islam/Muslims. This means
to give examples in some detail of the clichés used and the derogatory treatment
of Islam and Muslims as part of culturally reproduced discourses in society.

As a second aim, the article seeks to analyse emotional engagement in film.
Through empirical studies on movies and meaning-making, a model has been
developed (Axelson, 2017; 2019). Certain processes of viewing habits can be
illustrated by this model as a tool for the analysis of fiction as a vehicle for the
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amplification of emotions in contemporary society (Hjarvard, 2012), connected
to heated and charged discourses about religion (Richardson, 2010).

Third, the article has a didactic aim considering movies trying to break
with the well-established dichotomy between Muslims as either conservative
and rigid or secularised and non-religious, exploring examples of fiction with
the ambition to create more nuanced imagery of Muslim identity positions
directed to more multi-faceted storytelling. There is a gap here where more
religious positions could be represented.

1. Mainstream Hollywood movies and stereotypical imagery
1.1. Hollywood’s anti-Arabic tendency during the 20th century

The main line depicting Arabs and Muslims in Hollywood during the 20th
century uses stereotypical and unfriendly imagery. This is outlined and captured
by film scholar Jack Shaheen (2001; 2008)!. He is harsh about Hollywood’s record
of creating world views and hammering out stereotypes. Ordinary movie-goers
are confronted with a long tradition of anti-Arab sentiments, expressed in the
form of hostile notions of Islam and Muslims as perceived threats to modern
society. The title of his book from 2001 is telling: Reel Bad Arabs®. Shaheen
undertook the task of labelling more than 1,100 films and reached the con-
clusion that Hollywood magnifies and inflames xenophobia directed towards
Arabs and Muslims (Shaheen, 2001; 2008).

Hollywood is a powerful global entertainment machine, reinforcing certain
world views and not others. This is done especially efficiently when content of an
ideological character is put in the background as part of the entertainment
setting, for example, in the Iron Man series (2008, 2010, 2013) or in seemingly
harmless family films like Disney’s Aladdin from 1992 or Hidalgo from 2004.
Kristian Petersen underlines this notion in a recent anthology from 2021,
where some chapters are specifically interested in comedies and humorous
representations as contributors to the picture. Petersen wraps the discussion
up: “Muslims in the movies are often caricatures of life — sensational and
incomplete — relying on worn representational formulas, which reproduces
stereotypes about Muslims” (Petersen, 2021a, p. 1).

One of the more successful blockbuster movies in the 1990s is illustrative.
In director James Cameron’s film True Lies from 1994, starring Arnold
Schwarzenegger and Jamie Lee Curtis, the evil other is both scarily violent
and ridiculously stupid. Being an American blockbuster comedy at the time,
Shaheen’s verdict is that this movie is filled with anti-Arab sentiments

1See also the report by Maytha Alhassen (2018). Haqq & Hollywood. Illuminating 100 years
of Muslim Tropes and How to Transform Them. Pop Culture Collaborative, www.haggandhol-
lywood.org.

2 As a play on the word ‘show-reel’, on which a film is rolled up.



Pious protagonists: Using the screen to expand images... 11

in a typical way. It did not stop the movie from being hailed by film critics and
an enthusiastic audience3. Shaheen is surprised at how easily director James
Cameron disavowed accusations of vilifying Arabs. Cameron said he just
needed some convenient villains for the story, and he happened to pick these
Palestinian Arabs. Likewise, renowned actress Jamie Lee Curtis was reluctant
to think deeper about the matter. In a discussion about how objectionably the
movie could be perceived, she just stated that it was only for fun, a very funny
movie (Shaheen, 2001, p. 539).

Neither Cameron nor Curtis wanted to take responsibility for the comedy’s
underlying string of laughter through insulting preconceptions, playing upon
a pond of shared prejudices. The film True Lies draws heavily on this, using
established derogatory stereotypes. Commenting on this particular feature,
journalist and media scholar Maytha Alhassen sums it up: “Not only are the
terrorists genocidal barbarians, but they’re also inept fools who accidentally blow
themselves up” (Alhassen, 2018, p. 16). True Lies plays the game of ridiculing
and humiliating Arabs for an American domestic movie market.

Cameron’s film is interesting since it was produced early in the 1990s, many
years before the 9/11 events in 2001, which is often regarded as a transitional
point in history, building up hatred and violence in the world, real and discur-
sive. It is important to notice, though, that in this context, it is more like an
unbroken chain of belittling imagery. Art historian Nance Demerdash-Fatemi
summarises: “In the pre- and post-9/11 United States, the conflation of Mus-
lim with Islamic extremists as well as the racialisation of Arabs and Muslims
abound in Hollywood and mainstream media representations of Middle Eastern
peoples” (Demerdash-Fatemi, 2021, p. 96, emphasis is added). It is this trope
Jack Shaheen fights in the action film genre, the frequent use of Muslims as
bearers of evil impulses, a genre always in need of clearly identified villains
and antagonists. “Constant in their malevolency, reel bad Arabs have not been
static, but have mutated over time, like a contaminated virus. In conjunction
with current events, filmmakers have mixed and embellished new and polluted
stereotypes with old, familiar ones” (Shaheen, 2008, p. xv). According to Sha-
heen, the old villains, desert nomads or oily sheiks, have over the last decades
changed into a new main attraction, militant religious fundamentalists: “Arabs
as crazed Islamic fundamentalists bent on destruction” (Shaheen, 2008, p. xvi).
This trope is also seen in numerous action movies after 9/11, for example, The
Hurt Locker (2008), Traitor (2008) or Zero Dark Thirty (2012) or the Homeland
tv-series (2011-2020).

3 True Lies reached a 7.3 ranking on IMDb, earning more than 378 million dollars gross
worldwide since its premiere, more than three times its production budget; https:/www.imdb.
com/title/tt0111503/ [22.09.2020].
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1.2. A cultural divide - reinforcing the clash between the West
and the rest

It is, for Muslims, a sad story to be put in the box of being the main antago-
nist. Another part of the symbolic dichotomy in American popular culture is its
craving for a saviour protagonist. Theologian Robert Jewett and philosopher
John Shelton Lawrence (2002; 2007) describe an established idea of a hero who
takes shape as a messianic figure with deep roots in American (Judeo-Christian)
popular culture. This vigilante ideal is problematic, according to Jewett and
Lawrence, since it entails a heroic right to execute the villains without remorse,
often in sinister control and selfless restraint, but sometimes accompanied with
a laugh, such as is done by director James Cameron in the movie True Lies.

This vigilante ideal is potentially dangerous, according to Jewett and
Lawrence. It underscores the idea that a superior and confident hero dissolves
conflicts without a need for a legislative system. This individual needs no law;
he executes quick justice, being judge and executioner at the same time
(Jewett and Lawrence, 2002, p. 41, see also Axelson, 2005). This type of hero
is a disguised messianic redeemer figure engaged in a violent crusade against
evil, violent but inherently benevolent, restoring order in society. The problem
for Muslims is that this hero has an evil counterpart, an ultimate antagonist,
and in the popular culture context, he is often an Arab or a Muslim caricature —
such as in True Lies. Aimed at an American audience, these films resonate well
with a spectator’s mindset, culturally familiar and wired with pro-American
storytelling, creating a symbolic divide between the Judeo-Christian “us” against
a loosely defined alien “them” as the Other. Shaheen and many co-fellow Arabs
with him are sadly often reminded of this?.

1.3. Not only Hollywood - also the European entertainment film
industry

Not only the American film industry could be criticised for using stereotypical
imagery of Muslims, but some of the larger film production countries in Europe
are also inclined towards clichés when depicting Muslim characters. Media
scholar Michaela Ardizzoni describes how several contemporary Italian
comedies have used negative stereotypes of Muslims in Italian blockbusters
lately. “Regardless of their debatable artistic value, these films cannot be easily
dismissed in studies on contemporary Italian cinema because they contribute
to a myopic discourse on Islam that is also reflected in the news media”
(Ardizzoni, 2021, p. 104). She is concerned about how these popular films thrive

4 Jack Shaheen describes a trip to Prague with his family when before preparing to go to
church, a reprisal of the film Ashanti (1979) was beaming from the tv-set. “Before I could turn off
the TV, our granddaughters had already witnessed deranged desert Arabs raping and whipping
chained African youths” (Shaheen, 2008, p. xviii).
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on hostile sentiments. These comedies are filled with insulting imagery, making
use of crude humour — “laughing at the Other” as she phrases it (Ardizzoni,
2021, p. 101). French films have another twist, according to art historian
Nancy Demerdash-Fatemi (2021). With its constitution, France upholds strong
secular principles which affect the way Muslims are portrayed. She is critical
of how popular mainstream films in France seemingly give input to processes
of tolerance, but in fact, they give room for the secular Muslim only — “musulman
laic” — in problematic ways, produced as they are within the ideological frame
of strong secularism, laicité (Demerdash-Fatemi, 2021, p. 85).

Many scholars have been engaged in this dilemma (Riley, 2009; Axner,
2015; Echchaibi, 2018). American sociologist Nabil Echchaibi describes this as
a representational double trap for Muslims. If you, as a pious Muslim, try to
establish a positive alternative, you do so against a dominant media discourse,
identifying Muslims as aggressive and conservative. Efforts to create progressive
anti-images of Muslims are done in relation to an all-pervasive negative image,
leading to a confirmation of the negative stereotype. The “good Muslim” is an
exception, verifying the idea of how ordinary Muslims actually are “violent,
unmodern, extremists and suppressors of women” (Lévheim et al., 2015, p. 149).
Religious scholar Kristian Petersen underlines that many global film industries
fail to expand these two roles. “Too often they produce a dichotomy between
‘good’ and ‘bad’ Muslims, limiting the narrative domain to issues of national
security, war, and terrorism” (Petersen, 2021b, p. i).

Maytha Alhassen, a researcher engaged in social justice and media, further
describes these binary positions of Good Muslim vs Bad Muslim, adding that
the good Muslim has to sign up for a loyal identity with the West. “Good’
Muslims are often secular assimilationists, defenders of U.S. imperialism,
or submissive Muslim women in need of being ‘saved’ by the West from ‘evil,
oppressive’ Muslim men” (Alhassen, 2018, p. 25). What is key in Alhassen’s
quote above is the notion of secular affinity. The good Muslim has to play
down or even denounce his faith in order to be perceived as acceptable by the
Hollywood (Western) audience.

2. Emotional thinking through film - cognition and affect

2.1. A model for emotional film interpretation

Using the screen to deal with complex societal issues requires critical skills
and careful consideration, especially when dealing with emotionally charged
issues. Movies work with emotions, and one needs to understand the interplay
between the cognitive interpretation of the content and affect (Axelson, 2017,
2019). What has been underestimated in previous research on movies’ impact
on their audience is what I have elsewhere referred to as thick viewing, adding
personal worldview concepts into the equation, a concept which creates a broader
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Internal Critique
In terpretation of the narrative :
intra-text (7) :

/‘% External Critique

SUJET=

Input (1)
FABULA = i i Extra-text: Testing for a larger
Construction of significance (8) :
meaning (6) []
Film Viewer’s :
Meaning
Making Processes Idiosyncratic interpretation
(0] Conflicts and dreams in life
Self-image negotiations
Moral critique of society and
development in the world

EMOTIONAL EVALUATION (3) Spiritual reflection :
AFFECTS (4)+ COGNITIONS (5) “THICK VIEWING’
B H

Fig. 1. A schematic figure of meaning-making processes while watching films,
underlining the combination of affect and cognition as well as
a combination of intra-text and extra-text critique
Source: the author’s own model.

range of included mental processes, from basic emotions to high cognition,
including normative-critical views on ongoing discourses in culture and society.
The film gives an input (1) as ‘sujet’® and a meaning-making process gets
started in the viewer (2). An emotional evaluation (3) builds up, consisting
of affects (4) and cognitions (5) in combination. A fabula (6) is constructed
by the viewerS. Practically all movie-goers are occupied with the next step,
an interpretation of the intra-text-narrative (7), what is actually happening
in the film. Finally, not all, but some viewers, are simultaneously engaged in
extra-text references as external critique, testing the narrative for a larger
significance (8). The case studies empirical contribution to film theory is that this
is done in profoundly personal and idiosyncratic ways, dealing with an individual
spectator’s own conflicts and moral aspirations in life (Axelson, 2017; 2019).
Emotionally engaging scenes are processed through a network of private
associations and previous experiences, creating a personally relevant response
in the individual, in which basic emotions and abstract thoughts are intertwined,
generating depth in interpretation. It can be described as an ongoing movement
from the narrative — intra-text — to viewers’ own real-life issues outside the
film — extra-text, and an evaluation of what is going on in the world ‘out there’.

5What is actually seen and heard on the screen, as bits and pieces of an ongoing story being
unfolded.
6 The intended ‘story’ that lies behind the presented selection of events on the screen.
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Sometimes these evaluations take place in multi-layered ways, especially when
sensitive topics like culture, religion or identity are mocked in action movies.

2.2. A reaction of anger - when Hollywood hits a young Arab audience

Commercial Hollywood films are shown widely abroad. Muslim countries
make up a substantial share of the overseas box office. “Thus, Arab viewers
are regularly exposed to reel demeaning stereotypes about themselves and
their culture” (Shaheen, 2008, p. xvii). But what happens then when young
Arab film buffs view a typical cliché-burdened film portraying Muslims as
bent on destruction only? An interesting case study of emotional responses
among young Arabs was conducted by Mohamed El Marzouki, analysing
how young Moroccan audiences reacted to Hollywood narratives of terrorism
(El Marzouki, 2011) with the help of the film The Kingdom from 2007. Asking
what meanings were constructed when young Arabs watched Hollywood action
movies full of anti-Arab prejudices, he outlined a complex and critical response.
The answer was a double emotional reaction. One reaction was along the line
of the intended affective distaste for the terrorist’s action in the story. As viewers,
they were horrified and filled with emotional reactions against the gruesome
violence conducted by terrorists, tearing innocent people apart. At the same
time, on another level, they experienced another emotional reaction against
the film and its provocative view of themselves as a cultural group, an anger
against a commonly repeated American view typically “associating Islam with
the horror of terrorism” (El Marzouki, 2011, p. 255).

The Moroccan audience reacted strongly to the film’s intent to defame their
own culture and their own religion. In this case of interpreting the film, they are
engaged in extra-text references, testing the narrative for a larger significance in
culturally personal ways, dealing with their own moral critique of anti-Muslim
sentiments in the global society and the manifestation of a typical American
worldview in which Muslims and Arabs are demonised.

In paragraphs 1 and 2, the first two aims of the article have been fulfilled.
First, I have analysed how audiences in a global movie culture are mainly
offered images of Islam/Muslims in a stereotypical manner. Second, a model
is presented of how emotional engagement in audio-visual storytelling can
be understood, especially for the analysis of fiction as a vehicle for emotional
evaluations of ongoing discourses in contemporary society. The next step is to
present examples that could be described as respectful, offering the audience
something other than stereotypical imagery, directed to more subtle and
thought-provoking storytelling.
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3. Moviemaking trying to avoid disrespectful content
3.1. An epic blockbuster with a sense of religious inclusion

Looking back at the glorious days of the Hollywood epic blockbuster era
in the 1950s, Michael D. Calabria, a scholar in Arab and Islamic Studies,
describes how the production team behind one of the greatest biblical epics
of all time, The Ten Commandments (1956), tried to look for not only biblical
sources when creating the story. Calabria clarifies how determined director
Cecil B. DeMille was to find a way to tell a story that could be archeologically
and historically illuminating and inspiring for all three Abrahamic religious
traditions: Jewish, Christian and Muslim faiths. Together with his researcher,
Henry S. Noerdlinger (1905-1985), they both tried to anchor details in the story
with the help of Muslim sources such as the Qur’an in order to make the film
non-offensive to Muslims. They tried to achieve the opposite, creating profiles
of the characters that were appealing to Muslim believers. When the story
gets to Moses’ (Musa in the Muslim tradition) encounter with Midian priest
Jethro, DeMille and Noerdlinger were particularly careful. They anchored
Jethro’s character, not only in Biblical sources but also in Qur’anic tradition,
and made his character into a monotheistic descendent of Ishmael. “DeMille
and his screenwriters Arabized and Islamized Jethro by calling him ‘the sheikh
of Midian’. Instead of using the biblical references to Jethro, DeMille and his
writers deferred to the Qur’an, representing Jethro as a monotheistic Bedouin
Arab rather than a pagan priest, which Muslims would have found offensive”
(Calabria, 2015, p. 14). Calabria concludes: “In the minds of Cecil B. DeMille and
Henry Noerdlinger, there was no doubt of the Abrahamic and Mosaic ancestry
shared by Jews, Christians, and Muslims. The Qur’an told them so” (Calabria,
2015, p. 21). Sympathetic as it may be, this inclusive interfaith ambition in
the middle of the 1950s described above was soon overruled by the deepening
conflicts on the geopolitical scene where a growing enmity between the West
and the Arab states reached increased tension during the following decades
during the 1960s and 1970s, reaching a climax of mutual hostility in the 9/11
events in 2001 and its aftermath.

3.2. Looking for alternative sources - creating a positive emotional
impact

Jack Shaheen, Maytha Alhassen, and others are interested in recognising
films creating portraits of Muslim leaders more favourable and even adorable for
a mainstream (Muslim) audience. One example is the film Kingdom of Heaven
(2005), in which the military leader of the Muslims, Salah ad-Din (Saladin),
was portrayed with the help of Arab historical archives.
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The film was appreciated by young moviegoers in the Middle East, with
examples of emotional praise in the audience about the portrait of Salah
ad-Din’. British journalist Robert Fisk happened to be in Beirut when the film
premiered in 2005, and he watched it together with a young Lebanese audience.
A specific scene in the film filled the audience with strong positive sentiments.

[A]t the end of the film, after Balian has surrendered Jerusalem, Saladin enters
the city and finds a crucifix lying on the floor of a church, knocked off the altar
during the three-day siege. And he carefully picks up the cross and places
it reverently back on the altar. And at this point, the audience rose to their feet
and clapped and shouted their appreciation. They loved that gesture of honour.
They wanted Islam to be merciful as well as strong. And they roared their
approval above the soundtrack of the film (Fisk, 2005).

The portrait of Salah ad-Din inspired the audience. In this sequence, we can
also adopt the model of emotional evaluation described above. The viewers
were attracted to details in the sujet, sparking meaning-making processes
in the fabula construction, relating events on the screen to their worldview
and values, reinforcing a moral appraisal of the character Salah ad-Din, and
strengthening their admiration of him as a Muslim commander. At this moment,
high cognition and their ideas of morality and generosity were combined with
basic affect, creating a powerful emotional evaluation manifested as euphoria
in the cinema.

3.3. Treating religious positions with respect - a critic’s favourite

Things are changing regarding depicting pious Muslims on the screen from
various parts of the world (Petersen, 2021a; 2021b). Efforts are made to change
and challenge the “good” and “bad” dichotomy, moving beyond it. In 2014, Mau-
ritian director Abderrahmane Sissakou made a global impact on film festivals
around the world with his film Timbuktu from 20148. The film is a solemn
and poetic story dealing with the peaceful life of a cattle herder, Kidane living
with his family in the desert landscape outside Timbuktu. Their life changes
through the advent of a militant ISIS jihadist group taking control of mundane
aspects of life, such as soccer, music, and dancing. Resistance in different forms
is presented, from the old imam in the mosque at the centre of the village, as
well as from women on the streets, resisting with courage and stamina.

Several scenes in the film are of interest where we see Muslims engaged
in everyday life in the Mali community. Town people are gathered in moments

7 Played by Syrian actor Ghassan Massoud.

8 It was the winner of African American Film Critics Association (AAFCA) award in 2014
and it was a nominee for Palme D’Or at the Cannes festival and a nominee for best Arabic film
in 2014. It received the ecumenical award at Cannes. Next it was a nominee for the Best Foreign
Language Film at the Oscar Academy Award. It received 7 Cesar awards in France 2015. It was
the winner of the Cinema for Peace Award 2015 as the most valuable film of the year.



18 Tomas Axelson

of contemplation in the mosque or singing in the evening, enjoying being
together. Early in the film, a group of ISIS soldiers, with their leader, enter
the local mosque with machine guns in their hands, walking through a line
of silent worshippers. The local imam reproaches them.

Local imam: Why are you coming here?

ISIS-leader: We have a message.

Local imam: And you enter just like that? You don’t go into the house of God
with shoes and a weapon. This is not the proper way.

ISIS-leader: We can do it. We are doing jihad.

Local imam: You are doing jihad? And you want to do it here? In the house
of God? Here in Timbuktu, a person engaged in religion uses his head and not
his weapon. Now, it is prayer time, and we wish to pray peacefully. Please leave.
[00:06:04 — 00:07:30]

Later, a dispute about maintaining jihad takes place between the local Mali
imam and the ISIS newcomers.

ISIS-leader: Do you want to convince me not to do jihad?

Local Imam: Me? I am not saying: give up jihad. I am not interested in others’
jihad. I am doing my own jihad. I have no time for others’ jihad. If I were not
so concerned with improving my own morality, I would be the first to follow
you. I pray to God Almighty, hoping that He will forgive you and me. That
he will remove pride and arrogance. Stop. You harm Islam and Muslims [...]
Where’s leniency? Where’s forgiveness? Where’s piety? Where is God in all this?
[00:15:03 — 00:17:01]

These scenes take to the fore a conflict in the interpretation of how to live
a proper Islamic life and about mercy and generosity. The director Abderrah-
mane Sissakou here gives space for an articulation of gentle Muslim wisdom in
clear opposition to the violent ISIS leader and his armed comrades. Different
forms of faith are aired. Diversity of piety is expressed, and for the purpose
of this article, especially faith beyond the ,good” and ,bad” stereotype. Here,
we find a compelling voice of pious Muslim wisdom upheld by women and men
with integrity and dignity.

3.4. Heated discourses

What is at stake when the Muslim faith has also become such a heated
issue on the screen? British scholar Robin Richardson outlines underlying
discourses or “big pictures”, which he argues are established as lines of thought
in contemporary society (Richardson, 2010, p. 25). A first discourse is a present
critical stand against religion in general, which is looked upon as ignorance
and superstition. A second discourse is a present critical stand against one
specific religion, Islam, which is looked upon as backward and intolerant.
A third discourse is a critical stand on specific interpretations of Islam in the
form of Islamism, taking Islam into a political, militant, and extremist ideology.
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In the film Timbuktu, the third standpoint is visible. Neither religion nor Islam,
in general, is problematic. Pious men and women are portrayed as showing
compelling spiritual strength with the help of their religious faith. The problem
derives from extremist interpretations imposed by force on citizens in their
everyday life.

Through the film Timbuktu, the audience is invited to grapple emotionally
with discursive conflicts and tensions. In my view — and according to critics
around the world — it is skillfully done by the director Abderrahmane Sissako
with a fascinating sense of nuances in his storytelling. The film invites the
viewer to engage with multi-layered meaning-making according to the concept
outlined in the model above, thick viewing, letting the audience think and feel
beyond stereotypical imagery, directed to more complex and thought-provoking
meaning-making of high significance in contemporary society.

4. The future - pious protagonists

The film landscape is changing for everyone interested in looking in new
directions. Scholars such as Maytha Alhassen struggle to transform the clichéd
tropes, making room for alternative storytelling (Alhassen, 2018). She describes
independent creative film- and tv-artists who are meeting a growing curiosity
about what the Muslim faith means in the world today. Interviewing Ramy
Youssef, she hints at what is possible for young creative artists.

I entered Hollywood with the spiritual backbone of being a practicing Muslim.
[...] ’'m really fortunate to live and work in an era where being Muslim is some-
thing Hollywood wants to talk about and engage in. Hollywood wants to be on
the right side of issues, and I’ve felt that people are very receptive to hearing
about my experience as a Muslim and curious about how I practice my faith
(Alhassen, 2018, p. 34).

Parallel to the prevailing hostile imagery of Muslims and Arabs, there is
also a growing interest in nuanced examples of the Muslim faith. Maytha
Alhassen underlines how this interest, using films and storytelling, can be part
of a cultural change, to challenge hegemonic cultural narratives and hopefully
also change behaviour (Alhassen, 2018, p. 45). Petersen’s recent two anthologies
about Muslims in the movies further map out possible new perspectives, new
directions, and new understandings of this development (Petersen, 2021a; 2021b).

4.1. Conclusion

To conclude, first, storytelling in mainstream movie culture is still indebted
to stereotypical images of Islam/Muslims. Second, with the model of emotion-
al engagement — being moved by movies — both anger and euphoria related
to heated discourses on the Muslim faith on film can be understood. Third,
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things are changing. More nuanced and thought-provoking storytelling, taking
the audience beyond stereotypical imagery of the “good” and “bad” dichotomy,
gives room for new Muslim faith positions, including compelling examples
of integrity, wisdom, and spiritual grandness. Looking outside Hollywood and
European mainstream films, new voices are heard, making way for a larger
spectrum of religious and Muslim identities.
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Summary

This article analyses how movies have been reproducing pejorative and stereotypical
storytelling regarding Muslims and Arabs for more than a century, mainly along a narrow-
minded dichotomy between “bad” fanatic religious extremists or “good” non-religious
secularized Muslims. The article explores alternative storytelling combined with using
a model to discuss emotional engagement among moviegoers. The conclusion is that
mainstream movie culture is still indebted to stereotypical images of Islam/Muslims.
However, things are changing. More nuanced storytelling has been taking place lately,
giving room for a broader spectrum of Muslim religious identity positions, including
examples of religious wisdom and spiritual integrity, offering the audience imagery
beyond the stereotypical “good” and “bad” dichotomy. Looking outside Hollywood and
European mainstream films, new voices are being heard, making way for a wider
spectrum of views.

Pobozni bohaterowie: wykorzystanie ekranu do poszerzenia ujecia
wiary muzulmanskiej poza dychotomisa ,,dobrego” i ,,zlego”

Streszczenie

W niniejszym artykule analizie poddano sposob, w jaki kinematografia od ponad
wieku przedstawia pejoratywny i stereotypowy obraz o muzulmanach i Arabach, gtéwnie
w ramach dychotomii miedzy ,ztymi” fanatycznymi religijnymi ekstremistami a ,dobry-
mi” niereligijnymi, zsekularyzowanymi muzulmanami. Ponadto celem opracowania byto
zbadanie réznych sposobow narracji z zastosowaniem modelu opisujgcego zaangazowanie
emocjonalne widzow. W konkluzji autor stwierdza, ze cho¢ gtdowny nurt filmowy nadal
obcigzony jest stereotypowymi obrazami islamu/muzulmandw, to sytuacja sie zmienia.
W ostatnim czasie pojawiajg sie opowiesci, ktore pokazujg szersze spektrum muzul-
manskich tozsamosci religijnych, obejmujace przyktady religijnej madrosci i duchowej
integralnosci, oferujgc odbiorcom obrazy wykraczajace poza dychotomie ,dobrego” i ,ztego”.
Poza gtéwnym nurtem kinematografii hollywoodzkiej i europejskiej pojawiajg sie nowe
glosy, dzigki ktorym mozliwe jest ukazanie szerszego wachlarza postaw.
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Introduction

Immediate access to quality content is key for research and is the main value
that academics assign to the library, as revealed in the Research Information
Network (RIN) report (2011). Bibliographic data has played a transcendental role
in university libraries that need to fulfil their mission of supporting research,
teaching and learning. To this end, academic libraries dedicate abundant
resources to the acquisition, subscription, management and creation of data to
facilitate their users’ access to available content (Rodriguez-Bravo et al., 2017).

However, Schonfeld (2014) questions whether it is appropriate for university
libraries to consider their mission as the starting point in the information
search journey. For this author, this conservative vision would reflect the desire
of libraries to be considered as an added value in the rapidly changing landscape
of information and, therefore, to justify their position within the institution
instead of being satisfied with becoming mere intermediaries of access to the
contents subscribed by their institutions.

Rossiter, executive director of Sconul (Society of College, National and
University Libraries), pointed out that libraries work to provide easy access
to content and, thus, it is not important if the discovery is made via Google
or through services of discovery, nor if they are accessed remotely or by visiting
the library in person (cited by Else, 2016). The problem is that, currently, access
to content is not limited to libraries due to the diversification of channels that
have emerged: social academic networks and pirate platforms such as Sci-Hub.
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Likewise, Avila, Ortiz and Rodriguez-Mateos (2015) asked if libraries
should adapt and replicate the information search model of the Web or focus on
improving adding value to their own systems and striving for the information
literacy of the users. In a word, the question is whether or not libraries have
to compete with Google for users’ attention.

It is often argued that the search for scientific information is not resolved
through Google and that libraries and their tools are better prepared to provide
this type of information. As Spezi, Creaser, and Conyers (2015) point out,
librarians are more positive about the possibilities of discovery services than
publishers and content providers, who are sceptical about their impact on
information use. Likewise, it seems that generations of young researchers
show a preference for the most reputable search engines and databases to the
detriment of other library tools (Nicholas et al., 2017; 2020).

Martin Reid, director of the library at the London School of Economics,
recognised that researchers were becoming more autonomous and that the
role of the library was changing in its relationship with them, trying to cover
new areas in the chain of scientific communication (cit. by Else, 2016). Thus,
the current academic libraries are focused on supporting data management,
the provision of their contents in open access, the management of copyright,
and guiding researchers on impact and metrics, etc.

The embedded librarian must also promote the use of electronic resources
in the academic community to establish, as Anglada (2014) points out, a new
stereotype of the library based on its supporting role in the difficult process
of using information and transforming it into knowledge.

Although the discovery of connections between ideas has been key to academic
work since its origins, the concept of “discoverability” is relatively new (Conrad,
2017D). It refers to the ability of something, in the field of libraries, in particular,
of an item of information to be found. Discovery is related to information seeking
and access, but they are not equivalent concepts. Search is prior to discovery,
and access is subsequent to its discovery. In addition, the “discovery of”
or “encounter with” the contents can occur through informal routes or channels
and unrelated to the search. As Warren (2015) indicates, metadata is the key
to that information discovery.

1. Routes of access to scientific information

The electronic information environment has drastically modified information
behaviours in the university education sector. Over the last few decades,
numerous studies have been carried out on the evolution of the behaviour
of library users in the search for information, mainly students, and their
adaptation to the changing order of communication.

As Nicholas et al. (2017) found, searching or discovering information must
be understood in the context of the new information order. In a global and open
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information environment, in which the search can be carried out anywhere
and at any time, the behaviour of users of scientific information is changing.
Searching for all kinds of products is so common in the virtual space that
it is almost ceasing to be a conscious practice.

Various investigations show that it is increasingly common for users to start
their information discovery not on the library portal but on Google, Google
Scholar or similar platforms (OCLC, 2009; Inger and Gardner, 2013; Gardner
and Inger, 2016; 2018). Workflows have also changed. They have moved from
local resources, such as the library, to network resources and platforms hosted
by the Internet (Dempsey, 2012). This reality shows that the university library
has become, for some users, the last resort (ACRL Research Planning and
Review Committee, 2012). They go to the library, physical or virtual, only if they
have not obtained the document they need by other means (Spezi et al., 2015).

Gardner and Inger’s (2018) report highlighted that content discovery remains
a very competitive space where there is no clear winner. Likewise, Conrad
(2017a), after analysing several documents linked to the study of the channels
used to find information, concluded that trends fluctuate according to the type
of user and their information needs, as well as various demographic variables.

The key to differences in reader behaviour seems to be the awareness
of the resources available to facilitate information discovery. This knowledge
is greater in the academic sector and in richer nations where more information
literacy work is carried out, and there is a greater range of discovery options
(Rodriguez-Bravo et al., 2017).

Warwick et al. (2009), in their longitudinal study on university students,
showed that students have a marked preference for using the Internet as a source
of information with respect to the use of more complex library tools to undertake
academic tasks. Moreover, students show their satisfaction reproducing search
strategies that have been adequate before because they have provided them
with enough information for their needs in a short time, and they are unwilling
to develop their information search skills beyond what they consider strictly
necessary — as long as they are not required by a specific task. Perruso (2016)
also focused on university students and found that they prefer the use of Google,
although it is found that as they advance in their careers they tend to use
library resources more. For this, both the training given by librarians and the
demands of their teachers are decisive.

The Ithaka reports that collect the results of surveys carried out in the
Anglo-Saxon world are also a source of data to learn about developments in
this field. Thus, a 2013 report (Long and Schonfeld, 2014), based on the answers
of library directors of American universities, showed a change in the priority
of libraries that were focusing on the information literacy of students rather than
on supporting the research of academics, who are considered more autonomous
in this field. For their part, surveys from faculties in the US and UK (Wolff
et al., 2016a, 2016b; Blankstein and Wolff-Eisenberg, 2019) confirmed that
academics also consider the role of the library to be a priority in strengthening
informational and research skills of students.
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Spezi (2016) carried out a review of the literature on the behaviour of doctoral
students regarding the search for information. The reviewed studies show
stability in the preferences of this sector. In all disciplines, the high use of Google
was verified, while the use of Google Scholar differed depending on the area.
However, subtle changes were observed in the use of social networks and an
increasing trend in the use of library e-resource platforms.

Research that focuses on doctoral students or early career researchers
is significant as it provides insight into the attitudes and behaviours of the new
generation of researchers. These individuals often possess advanced technological
skills, having grown up with access to the Internet and the ability to easily
and quickly obtain information. The main results obtained from the research
focused on ECR in relation to the discovery of scientific information are the
following (Nicholas et al. 2017; 2020):

1. Google and Google Scholar are very popular in all disciplines and countries
in which the study is carried out.

2. Libraries are used to get the full text of documents but are not always men-
tioned. It seems that some researchers are not aware that they have access
to many resources thanks to subscriptions maintained by their universities.

3. The Web of Science, Scopus, and PubMed databases are popular, well-known
and used.

4. Academic networks are also used to search for information, while institu-
tional repositories are not of great interest.

The usefulness of the various channels mentioned will be expanded below.
A study by Pontis et al. (2015), based on interviews with researchers of varying
categories and seniority, indicated that experience determines the channels used
in the search for information. Thus, young researchers with little experience
mostly search for relevant information on the web. It is the senior researchers
who most value social interaction with their peers to keep up to date.

Regarding smartphones, Gardner and Inger (2016) found that readers from
less developed countries use mobile phones to access journals more than those
interviewed in more developed countries. However, they point out that access via
mobile phone accounts for only 10% of total use. Nicholas et al. (2017) highlight
that the use of a Smartphone to search for and access scientific information
is not frequent, although the trend is upward, as has been confirmed in more
recent studies by the same research team (Nicholas et al., 2019; Rodriguez-
-Bravo and Nicholas, 2019). Data from a study by Gardner and Inger (2018)
indicated that between 2015 and 2018, there was a moderate increase in the
use of mobile phones and a decline in the preference for tablets. Laptops are
the preferred information access tools.

Tenopir et al. (2015) emphasise that academics are increasingly diversifying
their information discovery channels and that this trend has increased with
the appearance of multiple social networks.
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1.1. Search engines versus databases

The primacy of Google/Google Scholar for searching is highlighted
in numerous studies, including those we have mentioned. Google is the reference
in the search for scientific information, and the other access providers are
increasingly dependent on its algorithm to be placed in a good position on their
page. As Nicholas et al. (2017) point out, the preference of users for Google is
based on the ease of its simple search and the growing availability of full-text
information and the free access that is provided.

A more recent study that collected the results of a survey of ECR found
certain differences by discipline: humanities scientists use the Google Scholar
platform the least, while physical sciences and technological sciences academics
use the Google engine the most (Nicholas et al., 2020).

The report by Gardner and Inger (2016) highlights as one of its main findings
that Google Scholar is used more than Google in the academic sector but less
than Google in all other sectors. Google Scholar plays a leading role, especially
in the STM (Science, Technology and Medicine) sector and in countries with
a higher standard of living.

However, in the academic sector, referential databases (A&Is) are still the
main starting point for content searches (Gardner and Inger, 2018). The work
by Blankstein and Wolff-Eisenberg (2019) based on information collected from
American faculties indicated, however, that although academic databases
continue to be the most frequent starting point for searches, academics have
increased their habit of exploring the academic literature with Google Scholar
and also with general search engines. The situation in 2021 showed that
databases (30%) and Google Scholar (29%) were balanced as the main discovery
mechanisms.

Several studies also confirmed a clear PubMed Central effect in the medical
sector. This is confirmed by the data collected from ECR, both from interviews
and surveys (Nicholas et al., 2017; 2020), the Ithaka report (Blankstein and
Wolff-Eisenberg, 2019; Blankstein, 2022) and a study by Gardner and Inger
(2018).

In the Spanish case, Borrego and Anglada (2016), after analysing the
responses to a questionnaire sent to Catalan researchers, which follows the
model of the Ithaka S+R USA survey, found that in the information search
process, half of the respondents said they trust the databases tracked by search
engines. In a previous study in the Catalan sphere (Ollé and Borrego, 2010),
the preference of academics from Catalan universities for finding scientific
information through Google was corroborated.

Other studies carried out in the area of the Iberian Peninsula (Rodriguez-
-Bravo et al., 2013; Rodriguez-Bravo, Alvite-Diez and Olea, 2015) based on
surveys from academics with permanent links to three universities in Spain
and Portugal confirmed the preference for searching for information through
Google.
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Most of the interviewees in the study by Pontis et al. (2015) from Europe,
North America and Asia confirmed their preference for searching for information
on the Web, mainly using Google. Secondarily, they mentioned the use of PubMed,
Google Scholar, the websites of journals and ResearchGate.

Schonfeld’s analysis (2015) offers similar results. This author affirmed that
Google and Google Scholar were very relevant access points to information;
that the search engines and the alert services of the main content platforms
also played a noteworthy role. He also indicated that academic social networks
have a growing importance in the discovery of information. However, although
discovery services may play a role in searches for certain users and practices,
they do not play a primary role in accessing large content platforms.

The study by Faherty (2016), which focused on the discovery, evaluation and
access to books by researchers in the human sciences, indicated that academics
in this sector also discovered information through Google, while Google Scholar
or Google Books were used less frequently. Known items, however, are located
using Amazon, publisher websites, or OPACs.

Google Books was also considered a regular search tool in all of the disciplines
analysed in the study carried out at the University of Cambridge (Priestner
and Marshall, 2016).

1.2. Institutional repositories versus social networks

Institutional repositories do not seem to play a leading role in the discovery
of scientific information, but they do retain an interest for the academics
surveyed in the aforementioned study by Gardner and Inger (2018), mainly in less
developed countries, where the possibilities of accessing payment information
were limited. The results of the Ithaka study in the United Kingdom (Wolff
et al., 2016b) reflect an increase in the deposit of research in institutional
and thematic repositories that was not observed in the surveys carried out
in the United States. The new attitude of the British may be related to the
introduction of data warehouse mandates (Engineering and Physical Sciences
Research Council).

Repositories do not seem to be of much interest to the ECR (Nicholas
et al., 2017; 2020). The results show that most of the researchers interviewed
did not have a habit of self-archiving. Those who were aware of the existence
of a repository in their institution usually answered that it was the librarians
who were in charge of making their documents open access.

However, institutional repositories have been another attempt by libraries
to try to be essential in the discovery of information. Their mission is to
facilitate, in open access and full text, the university’s own production, both
scientific articles and various teaching materials that were not traditionally
retrieved by the OPACs. The analysis of data from ECR (Nicholas et al., 2017,
2020) reflects a greater interest in thematic repositories, among which the
presence of the pioneer ArXiv repository stands out.
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Tay (2016) points out the weaknesses of these tools, such as the fact that
many repositories or aggregators do not link or index or do not recognise which
references provide full text, something that is inadequate in current times,
where access to the full text is unavoidable. On the contrary, Google Scholar
makes it possible to clearly identify whether or not there is access to the full
text as well as indexing it and facilitating the discovery of information in its
context. Tay also indicates that the repositories have an alarming lack of data
normalisation and that this laxity — the use of the minimum of Dublin Core
tags — is harming them because retrieval results in an inconsistent set of items.
In other words, in this aspect, they do not compete well with search engines
and are years away from the pertinent results obtained in the traditional
databases mentioned.

The popularity of scientific digital social networks is, on the contrary, a fact
that has been confirmed in recent years (Nicholas et al., 2015). The limited
success of institutional repositories may be partly due to the emergence
of academic social applications as more effective means of communication,
sharing, and showcasing research. Tay (2016) highlights the strong competition
that repositories face from academic social networks like ResearchGate.

The ECR interviewed and surveyed by Nicholas et al. (2017; 2020) mentioned
the use of Facebook, Twitter, YouTube and LinkedIn, among other social
networks. Interviews conducted more recently by the same research group,
whose results have not yet been published, point to a growing use of Twitter
for academic communication and the presence of Instagram among the most
used general networks.

With regard to academic networks, the ones cited were mainly Academia.
edu and ResearchGate, the latter enjoying widespread use among researchers
in the fields of science and social science (Nicholas et al., 2016). The preference
for these networks is an indication of the search for reputation, a priority for
researchers and especially for ECR (Rodriguez-Bravo and Nicholas, 2019; 2020).

Nicholas, Herman and Jamali (2015) presented the results of interviews
with a hundred academics from various European countries and four disciplines
in relation to academic reputation in the era of Science 2.0. It paid special
attention to the role of academic networks in building and maintaining the
reputation of researchers. Two main ideas derive from this project: that academic
platforms are mainly used to share research results, especially articles and
conference papers, and that most users do not take advantage of the social
aspects of networks. That is to say, the possibilities offered by networks to access
colleagues’ documents are interesting, as is the visibility they can provide and
their impact on readings, downloads and perhaps citations. On the contrary,
interaction with peers or collaboration with other researchers through these
networks is not very interesting.

This situation has been changing, and academics are already taking
advantage of all the features and being more active on the networks. Researchers
are already aware that studies indicate the impact on the number of citations
of works disseminated through these networks (see the work on the Academia.edu
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network by Niyazov et al. [2016]). Likewise, they know that interactivity in these
networks has a high impact on the metrics obtained, as highlighted by Orduna,
Martin and Delgado (2016) and Nicholas, Clark and Herman (2016) in relation
to ResearchGate.

Likewise, the report by Gardner and Inger (2018) specifies that there has
been an increase in the use of social networks as means of accessing information
between 2012 and 2018, particularly in social sciences and humanities,
a situation confirmed in the Ithaka S+R US Faculty Survey (Blankstein and
Wolff-Eisenberg, 2019).

Previous research by Gardner and Inger (2016) found that in disadvantaged
countries, the use of social networks for obtaining information and documents
is particularly important. Likewise, Wolff, Rod and Schonfeld (2016b) indicated
that there was a tendency among British academics to increase the use of social
networks to update themselves in their discipline to the detriment of regular
consultation or receiving alerts of journal summaries.

1.3. University libraries, publishers and Sci-Hub

The report by Gardner and Inger (2016) highlights the differences
in information discovery between disciplines, with researchers from the
Humanities and Social Sciences being the most likely to use a library as
a starting point for scientific information discovery. However, there was a certain
decline in the use of the library as the main source between the results of 2012
and 2015.

Those authors also found that the surveys carried out in 2015 showed that
researchers in the most developed countries valued libraries as discovery portals
as positively as bibliographic databases (A&Is), and a significant role of discovery
services was observed, although they had not become more prominent than
they were in 2012.

For its part, the Ithaka report carried out in the U.S. (Wolff et al., 2016a)
indicated that the library website and catalogue had become more important
for users than was reflected in the 2012 questionnaire. In fact, the perception
of their role in the search for information had reached the levels it had in 2003.
It is unclear if this new, more positive vision was related to the implementation
of discovery services in university libraries.

This relatively positive perception of the role of the library was not confirmed
by the results obtained from interviews with ECR. The collected data suggest
that libraries are losing visibility as far as ECR are concerned (Nicholas et al.,
2017; 2020). Their catalogues and hopeful discovery services are not a priority
for novice researchers. Thus, although researchers often access databases and
electronic content providers through the library, there is no mention of the
library website as a means of information discovery. Libraries, if anything, are
seen as facilitators of access but not of discovery. Moreover, in terms of access
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facilitators, they are also losing relevance with the advance of open access and
the appearance of pirate platforms such as Sci-Hub.

This unflattering vision of the library is partially shown in other studies
that do not focus on one age group but rather cover all academics. Thus,
in the Catalan sphere, Borrego and Anglada (2016) found that the percentage
of academics who used the library catalogue was lower than that who used
databases or search engines and that the option of visiting the library was
chosen very occasionally. However, for locating documents that are already
referenced, the library catalogue (or its website) was the main source.

This role of the OPAC in accessing known documents is reflected in the study
by Faherty (2016). However, this work reflects the frustration of humanities
scholars with the catalogue as a discovery mechanism, and the author even
raised the possibility that libraries should stop pursuing the role in the discovery
of scientific information.

The same author, on the contrary, confirmed a role in the discovery
of information by publishers. Regarding the main providers of electronic
information, Gardner and Inger (2016) state that Elsevier’s electronic resource
platform, ScienceDirect, is the most used, a circumstance that is not surprising
since it has been tested through usage metrics in all geographical areas,
including Spain (Fernandez-Ramos et al., 2019).

Studies by Nicholas et al. (2017; 2020) showed that access to information
through electronic content providers is not common in any of the disciplines
studied, most of them, except those in the field of the humanities. However,
ECR do use alerts on databases and distributors of electronic publications and
follow citations and references for updates on published information. A study
by Ollé and Borrego (2010) also corroborated the use of alerts among academics
at Catalan universities.

Likewise, Gardner and Inger (2016) highlighted the role of alerts as a means
of discovering information and confirmed the role that publishers’ websites also
play as increasingly popular search resources. They attributed the progress in the
use of publishers’ websites in the information search process to the improvement
of the interfaces of the websites of large content distribution companies.

The distancing from the physical library was confirmed in the various studies
consulted. For example, Pinto, Fernandez-Marcial, and Gémez-Camarero (2010),
collected data from a questionnaire sent to Spanish universities and concluded
that academic staff prefer to access documents online and only occasionally visit
the library. In 2008, Nicholas warned about the exodus of users from libraries
to publishers, which would accelerate with the development of the library offer
of e-books as students and researchers from the areas of social sciences and
humanities, less likely to use journals, joined the migration process.

Regarding Sci-Hub, its use has become more frequent in recent years, as some
studies such as the one by Nicholas et al. (2019) or the aforementioned report by
Gardner and Inger (2018) show. The use of this pirate platform is increasingly
common and has a negative impact on the use of large contracts by university
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libraries. Sci-Hub currently provides access to virtually all of the scientific
literature, and recent interviews with ECR conducted by Nicholas et al. have
confirmed its ease of use.

In short, the unstoppable advance of open access and the appearance
of alternative ways of accessing information, even if they are illegal, have had
a negative impact on the traditional role of the library. The physical library has
lost relevance, and the online library does not seem to have gained importance.

Conclusions

Finding information is, as has been highlighted, essential for academic users
to carry out their functions, but this discovery is increasingly being carried
out from outside the library, as Tennant and RIN already underlined in 2009.

It is inferred that the preference of academics for Google/Google Scholar as
a means for locating information is undeniable. According to Breitbach (2016),
libraries are currently at a disadvantage in the confrontation with Google
for information discovery/search. Moreover, the preference for general search
engines brings with it a certain invisibility of the library because the user is
not aware that if he accesses a large number of resources, he does so thanks
to the fact that his university libraries have subscribed to them.

However, traditional bibliographic databases subscribed to by universities
have not lost prominence in the world of scientific information. Both the Gardner
and Inger (2016) report and the results published by Nicholas et al. (2017; 2020)
show the use of the Web of Science, Scopus and PubMed databases.

Likewise, there is a growing use of academic social networks that help
build the reputation of researchers, as is the case of ResearchGate, a preferred
platform in the fields of science and social sciences. On the contrary, among
the new generation of researchers, there is a certain lack of knowledge and/or
detachment about the usefulness of institutional repositories, and this is despite
the existence of harvesting tools for collecting archived content. As Tay (2016)
pointed out, the aggregation of repositories is not an essential advance, given
that the items in the repositories are accessible through Google and Google
Scholar.

It is also worth noting the leading role of Sci-Hub in access to information
and the questionable role of discovery tools in the search for the most appropriate
resources for the needs of the academic community.

Finally, the importance of continuing to study the evolution of researchers’
habits and practices in relation to the discovery and access to scientific
information should be emphasised. Additionally, the limitation of conducting
a literature review when the selection of documents is always partial should
also be noted.
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Summary

This review study is based on original research studies investigating how scientific
information is discovered and accessed. The study highlights the role of various platforms,
including search engines, databases, repositories, web-scale discovery services, academic
social media, and illegal platforms like Sci-Hub in this process. The results indicate
that while libraries have implemented discovery services and repositories to increase
their role in the discovery and access field, Google and Google Scholar are still the most
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popular options for discovering scientific information. Additionally, databases such as
Web of Science, Scopus, and PubMed are also used by users, and newer platforms like
ResearchGate and Sci-Hub have gained popularity for accessing scientific information

Zroznicowanie kanalow dostepu do informacji naukowej:
przeglad bibliograficzny

Streszczenie

Ninigjsze opracowanie przegladowe oparte jest na analizie oryginalnych badan i wy-
nikéw z doniesien naukowych. Celem niniejszego artykutu jest wskazanie, gdzie i w jaki
sposob informacja naukowa jest znajdowana i pozyskiwana, uwydatnienie roli wyszuki-
warek, baz danych, repozytoriow, ogélnosieciowych ustlug wyszukiwania, akademickich
mediow spolecznosciowych i nielegalnych platform, takich jak Sci-Hub, w tym procesie.
Z przeprowadzonych analiz wynika, ze pomimo wysitkow bibliotek w zakresie wdraza-
nia ustug umozliwiajgcych wyszukiwanie oraz repozytoriow w celu zwigkszenia ich roli
w dostepie do informacji, Google i Google Scholar pozostajg wiodgcymi wyszukiwarkami
informacji naukowej, chociaz bazy danych, takie jak Web of Science, Scopus i PubMed,
sg rowniez czesto wykorzystywane przez uzytkownikow. Ponadto nowe platformy, takie
jak ResearchGate i Sci-Hub, odgrywaja duzg role w dostepie do informacji naukowe;.
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Drivers of educational transformation

The educational process and the social environment are interlinked in a thou-
sand ways. Education is an arena of constant challenge and struggles through
the advocacy influence of three distinct groups. The three interest groups: family,
economy, and the state (politics), all seem to have concerns and policies in the
interest of young people, but all three have different agendas and different
intentions. The Hungarian education system is thus constantly under attack,
plagued by both a centralised prescriptive system and an internal pressure
to innovate, doomed to fail due to a lack of resources. The fact that the school
models of the late 20th century cannot be applied in the 21st century is widely
recognised. There have been several initiatives to change the direction and
reposition the role of schools, driven by the state, which in Hungary mainly
prioritises the interests of the industrial segment of the economy.

The cyclical nature of the economy, the recurrence of economic booms and
busts, was first formulated by Nikolai Kondratyev in 1920. Based on historical
and statistical methods, he concluded that crises are as temporary as business
cycles, and in his theory, 50-year cycles — so-called long waves — are global
phenomena. Their impact is felt not only at the origin of the crisis or boom and
in its immediate vicinity but also throughout the world through economic and
financial interconnections and interactions (Csath, 2010). Kondratyev identified
three major cycles, two more were confirmed after his death, and the main points
of his theory were again confirmed in the context of the 2008 global crisis (Brody,
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2007). The main idea is that cycles can be divided into two waves (rising and
falling) and arise from each other. However, the new waves are not repetitions;
the driving force behind the cycles is the introduction and diffusion of the new
invention, while its exit leads to the descent phase. Austrian economist Joseph
Schumpeter describes four types of cycles — Kondratyev, Kuznets, Juglar and
Kitchin — and, integrated into a single theoretical framework, argues that the
driving force behind cyclical booms is innovation, which opens up new directions
in the economy through creative ventures (Kiss, 2005, pp. 10-13). The break
in continuity is a natural economic phenomenon. Innovative entrepreneurs are
constantly innovating and, at the same time, disrupting as they replace the
old with new processes, new products, new resources, new organisations and
new markets (Schumpeter, 1980; Inzelt, 1998, pp. 33—-57). Seen in this way,
the period of economic decline is also a period of adaptation to future change.
The 2008 global economic crisis brought the era of information technology
and laser technology to a close. The new era is taking humanity into a world
of infinitely large and infinitely small through the biological and industrial
use of space technologies and nanotechnology.

The lives of the generations living with us (T6récsik, 2015, pp. 13-15) are
well defined by one or another economic wave, a typical innovation that encodes
both attitudes and social behaviour. Those born in the period defined as the
oil and automobile era (1900-1970) are divided into three generations: the
veterans, the baby boomers and part of Generation X. They have dropped out
of the education system altogether or may be in adult education, but they are
mostly grandparents following their family members’ educational progress. Their
expectations and aspirations for school are determined by their lived experiences:
order, discipline, respect for teachers, implicit rebellion, human values, personal
friendship, and predictable career paths (Térdesik, 2015, p. 17). Those born
in the period defined as the era of IT and laser technology (1970-2008) are
divided into two generations: Generation X and Generation Y. They are partly
regime-changers or partly socialised in the post-regime-change situation and
have little or no personal experience of the recent past. Their expectations
and aspirations for school are also shaped by their lived experiences, but these
are different from those described by the previous generation: more freedom,
opportunity, self-centredness, wealth as a measure of value, and aspirations
for a prosperous career (Tari, 2010). They are typically parents who have the
best interests of their children in the current education system at heart. Among
others, children who belong to Generation Y, Z and alpha, i.e. digital natives,
‘screenagers’, who exist in networked online peer relationships, who look to the
internet for information and solutions to the big questions of their lives, who
are fundamentally distrustful and contemptuous of what does not exist online
(Mile, 2012, pp. 26-27). They are active participants in kindergartens, schools,
and secondary and higher education today. They are also active in the way they
communicate their interests and expectations, whether as participants in street
demonstrations against government positions and actions or as speakers in letters
to principals and meetings. In recent years, we have seen examples of this, both
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following the established norms of communication and of strong norm-breaking.
While the everyday lives of generations are becoming less and less compatible as
a result of technological changes, schools seem to be resisting these changes, not
forgetting, of course, that the definition of the public and social role of schools
and education, their budgetary support and the moral standing of those working
in the sector are also being undermined. As a consequence, we are educating
the 21st-century generation in largely 20th-century conditions. The internal
transformation of classrooms in Hungary is a process of modernisation that
started more than ten years ago, but along with spatial disparities, it can be
said that significant differences remain. The dividing line is not necessarily
based on Budapest-rural, public-private differences; much more depends on
the initiative and partnership-seeking capacity of the school community and
its cooperation routine. A good example of this is the Lisznyai Utca Primary
School in Budapest, which, in partnership with the Turkish Embassy in its
neighbourhood and the parents of its pupils, has developed a digital classroom
and a smart room with laptops and tablets and, in the meantime, a state device
grant has also been implemented (Koncz, 2017).

We are now in the fourth industrial revolution. The first brought the
rise of the steam engine and the manufacturing industry. The second
was the triumph of mass production, assembly lines, electricity and steel.
The third brought the information age with automation, digitalisation and the
revolution in telecommunications and data transmission. In the era known as
Industry 4.0, smart networks will become dominant. People are no longer the
smartest, the internet connects not just people but everything to everything,
and we are experiencing all the positive and negative consequences of this.
Intercommunicating, self-learning devices, data collection and analysis lead
to optimised processes where needs can be met instantly, further increasing
the satisfaction and security of individual and business users. Molnar points
out that while digitalisation is developing at an exponential rate, this is not yet
being matched by an increase in productivity and new jobs and that the fourth
industrial revolution is not following the “cut and create” pattern of the past.
If only market mechanisms are allowed to prevail, the workers of the future
will be in a vulnerable position. Poverty may increase, society may be divided
into winners and losers, and the middle class may be weakened in the long
run (Molnar, 2018).

Microsoft researchers see it differently. They are also aware of the social
changes that will accompany this process, but they emphasise the positive side
(Microsoft, 2018, p. 11). In the countries that are leading the global economy,
some of the changes listed below are already in place or will be in place in the
near future (by 2025):

30% of corporate financial investigations are performed by artificial intelli-
gence;

US: 10% of cars will be self-driving, and 3D-printed cars will appear. Car-shar-
ing systems will be used instead of ownership;
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e USA, Australia: Tax collection and stock market transactions will be done
through intelligent systems;

e 1 trillion sensors connected to the internet;

* robots appear in the service sector: pharmacy and elderly care;

¢ telephone implants become commercially available;

* 10% of reading glasses are connected to the Internet;

* 10% of people wear clothes that are connected to the Internet;

* 50% of all Internet traffic is from home;

* governments replace referendums with Big Data.

If this becomes a reality, some basic things will have a different meaning:
such as privacy (will there ever be any?), free will (brand manipulation, shopping
incentives, individual choice?), ownership (what’s mine?, data about me?),
awareness (will I know what I need to know? continuous learning), participation
in decision-making, advocacy. If we leave a trace of our every action, tracking
our movements in both online and offline spaces, how much more will the
possession and use of the data generated in this way be under our control?

Changes such as these have first affected large organisations in industry,
commerce and finance. According to a US survey, only a third of business and
public sector leaders are confident in their ability to navigate their organisation
through the new era, and even fewer feel confident in their ability to fully exploit
the changes of Industry 4.0 (Forbes Insights and Deloitte, 2018). 87% see the
impact of the fourth industrial revolution on society as promising rather than
bad, with a positive reading of it as creating stability and equality. 61% are
confident that the current workforce can be retrained for the future. They do
not believe that this future will be a success for everyone: for many, it will be
painful, and businesses may go out of success, but they strongly believe that
the positive scenario will be realised: Industry 4.0 can give new meaning
to work, which can then be more about self-fulfilment than about a forced and
exploited breadwinner.

Steps in the technological transformation of the educational
environment

A complete overhaul of education to prepare today’s students for the
challenges of tomorrow is not a new challenge. Evidence shows that education
prepares future generations for the future, but technological innovations are
reshaping not only the near future but also our present to such an extent that
it is increasingly unpredictable and less clear what exactly future generations
should be prepared for. The content of literacy has also changed significantly,
and now there is a need for literacy based on combinatorial skills that are
adaptable to the situation. Tamas T. Kiss sees the essence of combinativity
in the fact that the individual is not blocked by the new situation but is able
to integrate his/her previous experiences and knowledge in an innovative way
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in order to adapt to the situation, make creative decisions and act (Kiss, 2008,
pp. 120-124). The 21st century expects all participants in the school environment
to apply these existing skills in the digital space and to strengthen new skills.
The change must affect not only children, who suffer the impact of new school
reforms, but also school administrators, teachers, parents and staff supporting
education, as well as businesses and social actors in the neighbourhood, who
act as facilitators and, optimally, as collaborative partners. It seems that
in the future, the main knowledge content will be described by the acronym
STEM (Science, Technology, Engineering and Mathematics) and that science,
engineering and mathematics will be the leading direction. In addition, soft skills
such as collaboration, the ability to work in teams, creativity, problem-solving,
intercultural communication skills, entrepreneurship and experimentation will
be necessary for the future workforce. For this reason, it is necessary to provide
stimulating environments and inspiring situations in the school environment
and beyond, from the canteen to the library, from the laboratory to the sports
field, and from Mondays to summer camps. This goes far beyond the purchase
of digital tools and digital teaching of learning materials.

Microsoft is one of the world’s largest software companies, but its research
agenda and social responsibility programme go beyond the narrowly defined
needs of the industry. Artificial intelligence, machine learning and human-to-ma-
chine communication are just some of the innovative areas that the company’s
research department, which employs more than 1,000 people, is working on,
alongside security, privacy and networking. The technological innovations that
keep the world on its toes are largely based on the knowledge and experiments
accumulated here. In August 2018, Microsoft published a compendium on the
timely transformation of education, Transforming Education — Empowering the
students of today to create the world of tomorrow (Microsoft, 2018). The volume
presents a 21-step scenario based on Microsoft’s research to make it easier for
schools to adapt their educational programmes and physical environments
to the needs of the 21st century (Microsoft, 2018, p. 46). What they describe
is remarkable, even if we know that their proposals are partly aimed at pro-
viding a stable market for their own products. However, the report, which is
based on almost 30 years of research experience accumulated in the company,
not only provides inspiration but also sheds light on the most common mistakes
and how to avoid them. It provides lessons to be learnt in thinking about what
we have tried to skip over and get away with and why this is not a viable path.
In the following part of the paper, the background of the research is reviewed,
and the 21 proposed points are evaluated.

Over decades, Microsoft, with 130 policy and academic partners, has
examined case studies and essays on schools, school districts, and countries,
where initiatives to transform education have led to dramatic changes. There
have been successes and failures, and analysis of the data and evidence
has highlighted what works and what is doomed to fail. The result is called
the Education Transformation Framework, and it sets out the steps and
considerations it recommends in bullet points across four areas (see Figure 1).
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To support the programme, detailed guides for education managers and teachers
are available in English on the Microsoft website at https://education.microsoft.
com/, and other content and webinars are available in English at https:/www.
microsoft.com/en-us/education.
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Fig 1. Education Transformation Framework, Microsoft, 2018
Source: https://education.microsoft.com/school-leaders-toolkit/learning.

The 21 steps compiled by the Anywhere Anytime Learning Foundation
(www.aalf.org), Education Queensland (https:/education.qld.gov.au/) and Sean
Tierney, Microsoft. The comments are based on the Hungarian situation and
provide explanations that may also be worth considering in other countries in
the region.

Phase 1: Create the need for change!

1. Assess and understand the full context of the institution! In this part,
the institution carries out a thorough analysis of its environment, looking
at the situation in space and time, and examining its embeddedness in the
municipal and professional institutional system. A SWOT analysis can be used
as a tool to assess its strengths and opportunities, identify its weaknesses
and forecast critical points and threats. Perlman describes organisations as
designing organisations that rely on both those inside and outside the circle
to design social institutions and solve problems (Perlman and Gurin, 1993,
pp. 67-98). Thus, professionals, lay people, employees and volunteers work
together to achieve a common goal.
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2. Develop a strong and shared vision! “The most successful initiatives have
in common that they focus first and foremost on learning and not on laptops
and other devices,” argues Bruce Dixon, co-founder of the Anywhere Anytime
Learning Foundation (Microsoft, 2018, p. 35). It is a mistake to think that
digital transformation will depend on the selection and deployment of the right
technology. This is, in fact, important, but not at this early stage of design.
It will, in fact, be one of the last things to be done! It is a description of the
vision, a detailed explanation of the end state that they want to achieve. It can
also include details of what is needed, but it will do more if it articulates the
positive changes that the transformation will bring about in students, schools,
the education system, and the community.

3. Clarify objectives and expectations and indicate guidelines! Based on the
situation analysis and a well-defined vision, several lines of development can
be outlined and priorities set.

4. Start consultation and cooperation with parents and the community!
So far, this process has been based on the joint reflection of the heads of the
institutions and colleagues involved in the development process who are willing
to participate. Here the circle needs to be widened to include the two most
important stakeholders in the school environment: parents and members of the
local community. Get behind the idea, and get behind the project! Involving
parents and the wider community in the planning phase also means emotional
involvement, which can help to support the process in the long term and help
to solve problems as they arise, as individuals get the idea “I'm involved, I won’t
let it fail!”.

Phase 2: Study the 21st-century practices of others!

5. Examine modern and contemporary learning practices and examples!
Through international organisations, public institutions or international NGOs,
school communities can nowadays choose from a wide range of international
programmes that offer the opportunity to learn from good practice and exchange
experiences. Companies that produce educational tools are another area where
it is worth looking at how a tool or programme can be integrated into the
teaching process and how it can be used to advantage; they also help to match
innovation with users by managing the product on a large scale.

6. Consider new solutions and opportunities for educators! Individual study
tours and exchanges and participation in collaborative partnerships can all help
to shape the way trainers think. This phase is also about convincing colleagues
that the direction we want to change can work, that we don’t have to take on
impossible burdens, and that at the end of the process, their workload will not
be increased and harder but easier and more effective. But it is not enough
to just say it, you have to experience it!
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7. Start creating the learning environment of the future! At this stage,
you don’t need to call in an interior designer, but you can start thinking about
how to redesign the spaces (classrooms, corridors, common spaces, restaurant,
library, etc.): what new functions should be placed where, what can stay the
same and what you want to rebuild, rearrange, separate, merge. This is still
the phase where all ideas count, and nothing is thrown out because there is
no money or it is against someone’s interests.

Phase 3: Preparing the community and building commitment!

8. Create a culture of change! This seems to be the key to it all. If stake-
holders feel the need for change, it is not enough. It is necessary to create an
organisational climate in which members see change and its subtasks not as
a task but as an opportunity. As Varga and Vercseg quote Ernst Schumacher
as a guide for community developers, “Development does not begin with goods,
but with people, with people’s learning, organisation and discipline.” (Varga
and Vercseg, 2001, p. 60).

9. Employ professional learning and teaching strategies! Educators should
be given space and opportunities to experiment and try out new teaching
methods, adapting international experiences to their own schools and students.
It is also important at this stage to measure these results; student feedback
and parental feedback can help teachers.

10. Ensure sustainability! Evidence suggests that a long-term funding
strategy needs to be developed that can sustain change indefinitely, ensuring
that ‘prosperity’ does not just last until grant money runs out or the funding
period expires (e.g. equipment is bought, but maintenance is not paid for).
The Anywhere Anytime Learning Foundation has summarised the principles
to be followed in a few points: all learners should be able to participate,
it should be sustainable until an unspecified date, it should be a professional
development tool purchase, and everyone who benefits should be committed!
This last principle is supported by the fact that, although public education is
emphasised as “free” all over the world, research shows that where, for example,
digital equipment was not provided free of charge to pupils, there was less
damage, equipment was better maintained and therefore less maintenance
or downtime. They found that one of the biggest failures is when devices are
provided for free (Microsoft, 2018, p. 38).

11. Make them understand! In this phase, the focus is on the communication
strategy, which involves PR and press relations work on the specific project
after laying down the organisational communication guidelines and principles.
During the development and implementation of the strategy, information should
be provided to all stakeholders involved in the change. Internal communication
will be directed to the staff and students of the institution and, to some extent,
to their parents, e.g. newsletters, student newspapers, and student radio, which
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can also be web-based and can be used on the institution’s social media platform.
For external communication, the local media should be a strong partner, as
change and the creation of new things is newsworthy and can be counted on to
attract media attention. With a well-organised press network, the local media
becomes an important partner in informing the local community, with messages
reaching not only the parents of current pupils but also those of future pupils.

Phase 4: Make your plan real!

12. Prepare the Readiness Assessment Report! The readiness assessment
is the last review of the process before the project is launched to determine
whether the institution is fully prepared to implement the project and where
are the points and steps that need more attention. The points covered by the
assessment include organisational objectives, project expectations, management
support, project governance and task allocation, decision structure, process
measurement and a system of partial evaluations, etc.

13. Think about the options and the implementation of the project plan!
Based on the readiness assessment report, the necessary interventions will be
made, and a Gantt chart modelling the project timeline, and the interdependency
of the workflows will be considered. A well-designed Gantt chart is a tool for the
rapid and efficient implementation of activities, making it easier to understand
and avoid events such as stagnation or lack of resources (material, human)
in certain activities, which may require rescheduling and optimisation.

14. Select devices, tools, apps and key IT elements for teachers! Microsoft
researchers clearly argue that teachers should be the first to receive the new tools
and that their engagement should be key (Microsoft, 2018, p. 40). Teachers should
experience the personal benefits of using the new tools: shorter preparation
time and more engaging content that makes their lives easier overall. If this
feeling does not emerge, if the tool is just another nuisance on top of a heavy
workload, the project is doomed to failure.

15. Plan the infrastructure to scale! This is the phase where the plan is
drawn up for the transformation of the school grounds, now in accordance
with current legislation and building regulations and with the involvement
of professionals.

16. Prepare the budget! The construction plan and the purchase of equipment
(furniture, IT equipment for teachers and pupils), the necessary permits and
licences are taken into account to prepare the project budget.

17. Establish partnerships, and mobilise existing ones! Reviewing the budget
and partners will provide an opportunity to explore alternative procurement
opportunities in terms of grants, sponsorship, and volunteering.

18. By the time you get to this point, both the school management and
the teachers have been on several study trips and training courses, and have
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first-hand experience using the IT tools previously allocated to them, so they
are well aware of the IT tools they would like to use in their classroom work.

19. Understand the rules for using the tools effectively. The use of the
tools should be governed by the same set of rules and contracts for teachers,
pupils and their parents. The agreement should cover the following points:
data security, cyberbullying, text and call initiation and style, response times,
Internet access codes, app installation rules, general rules for the use of IT
tools in school, rules for taking and using photos and videos, consequences
of damage, repair obligations and liability.

20. Buy and install the devices! This is the point where many people (wrongly!)
start the process, as it is a really spectacular step and looks good in the media.
Such actions also have more political value, are better communicated, and,
overall, it does not seem too difficult to choose which device to buy based on one
or two quotes. However, it is worth emphasising that the previous 19 points are
precisely what will ensure the long-term sustainability of the change through
detailed planning of the process.

21. Review and evaluate for an adaptive change! Every process requires
periodic review and evaluation of the data and results measured during the
process. The results can be used to target changes.

Conclusion

The transformation of educational institutions is in the common interest
of all of us, and without professional consultation with key stakeholders (such
as the family, the economy and the state), the process cannot be sustained.
Commitment to change is not a substitute for tactics that are driven by short-
term political or economic interests. Transforming education in our region
is a strategic interest and requires a long-term commitment. The road to failure
is through short-sightedness, thinking in small projects, and a lack of coherence
between education policy and educational practice. The procurement of IT tools
and the digital learning support introduced under COVID-19, promising quick
success, can lull us into the illusion that the issue is solved. When in fact, the
change process can only be sustainable and successful if the whole community
is behind the change and ready to embrace major changes in principle. It seeks
partners in the economy, encourages collaboration and teamwork, and measures
and analyses data from education.

The changed social environment of the 21st century does not leave the
internal processes of institutions educating future generations untouched.
Schools must not keep pace with these processes but must be a few steps ahead
of them because by the time young people graduate from these institutions, they
will be facing a future that is currently unimaginable. They need to be able
to adapt, evaluate and redesign alternatives, to exist and create in cooperation
with others from different social backgrounds, taking into account the social
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and natural consequences of their actions. Among many other things, their
time spent in educational institutions should help them to do this. An inspiring
environment and an institutional system that supports the learner is not an
end in itself, but a means.
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Summary

Evidence shows that education prepares future generations for the future, but
technological innovations are reshaping the present and the near future to such an extent
that it is increasingly unpredictable what exactly future generations should be prepared
for. The research was guided by Microsoft’s 2018 research summary, “Iransforming
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education — Empowering the students of today to create the world of tomorrow”, which
provided inspiration on the most common mistakes and how to avoid them.

The first part of the paper reviews the societal drivers and imperatives for transforming
education through a complex literature review, while the second part of the paper
presents a practical organisational transformation process sequence. The paper presents
Hungarian examples and cases, but it can also serve as a thought-provoking tool for the
wider region, where the study of the process outlined reveals a striking contrast between
potential and current transformation efforts. The purchase of technological equipment
and the provision of schools with new educational technology is not achieving the desired
objective, as the funds are not available. It is beneficial to examine the actions of the
system developers and identify any attempts to bypass important considerations, and
consider the reasons why such shortcuts are not sustainable solutions.

Czynniki i §ciezki rozwoju edukacji cyfrowej - kompleksowa
perspektywa od gospodarki do rozwoju spolecznosci lokalnej

Streszczenie

Edukacja stara sie przygotowywac kolejne pokolenia na przysztosé, niemniej inno-
wagcje technologiczne wplywaja na terazniejszosc i najblizszg przyszlosé do tego stopnia,
ze to, na co przyszle pokolenia powinny by¢ rzeczywiscie gotowe, staje sie coraz bardziej
nieprzewidywalne. Asumptem do podjecia badan byl projekt firmy Microsoft z 2018 roku
pt. ,Transforming education — Empowering the students of today to create the world
of tomorrow”. W podsumowaniu raportu z tych badan zapisano spostrzezenia na temat
najczestszych bltedow popelnianych w edukacji cyfrowej oraz wskazano sposoby, jak
mozna ich unikna¢.

Pierwsza czes¢ artykulu stanowi obszerny przeglad literatury dotyczacej spotecz-
nych czynnikéw i imperatywow rzutujgcych na zmiany w edukacji, natomiast druga
przedstawia proces transformacji organizacyjnej od strony praktycznej. Cho¢ w artykule
omowione zostaly przyklady z Wegier, moze on stac¢ sie przyczynkiem do przemyslen
w szerszej perspektywie regionalnej, badanie rzeczonego procesu ujawnia bowiem
uderzajacy kontrast pomiedzy potencjalnymi i biezacymi wysitkami w zakresie trans-
formacji. Cel w postaci zakupu sprzetu technologicznego i wyposazenia szkot w nowe
technologie edukacyjne nie zostaje osiggniety, poniewaz brakuje srodkow finansowych.



ISSN 1734-3801 MEDIA - KULTURA - KOMUNIKACJA SPOLECZNA Nr 19(2023)
e-ISSN 2450-081X MEDIA - CULTURE - SOCIAL COMMUNICATION 49-62

https://czasopisma.uwm.edu.pl/index.php/mkks DOI: 10.31648 / mkks.8477

Bruce Dame Laoera
ORCID: 0000-0001-7917-1539

Doctoral School of Humanities
Jagiellonian University

Female activists in environmental movements
on Instagram: An ecofeminism perspective
in the Indonesian context

Keywords: activism, ecofeminism, environment, Indonesia, Instagram
Stowa kluczowe: aktywizm, ekofeminizm, sSrodowisko, Indonezja, Instagram

Introduction

The emergence of new technology, such as the internet, has facilitated the
distribution of information at a faster pace than ever before. With easy access
to the internet, we have become increasingly reliant on it to acquire and share
news. The internet provides a cost-effective platform for the dissemination
of information and is capable of transmitting news instantaneously, which
is particularly beneficial for people in developing regions (Abbott, 2001). Thus,
it has become essential not only for spreading the message of activism but
also for gathering people to carry out particular social movements. Moreover,
digital technologies and the internet provide a way for activism and movements
to blossom, which later creates opportunities for individuals to participate.

Garret (2006) stated that new Information and Communication Technologies
(ICTs) are potentially useful in gathering people to join in a movement and
encourage the possibility of creating a new community. Nowadays, the increasing
use of social media platforms also provides the easiness of participating in any
activism. For example, Instagram, a popular social media platform, offers
to collage and share images, videos, and narrative text (through its caption),
which is very useful for providing information about activism. According
to the statistics website NapoleonCat (NapoleonCat.com), there were around
104 million Instagram users in Indonesia in January 2022, which accounted
for 37.4% of its entire population. Therefore, many organisations and activists
in Indonesia utilise Instagram to obtain the audience’s attention for sharing
a series of activism posts, including those who work on environmental issues.
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Furthermore, environmental issues have sparked a global dialogue that
is closely intertwined with the urgent need to address climate change and its
associated crises. This is particularly significant for nations that have been
severely impacted by natural disasters, which are often a direct consequence
of the environmental damage caused by human activity. According to the World
Bank (2021), Indonesia is one of the most susceptible nations to the effects
of climate change, including severe occurrences such as floods and droughts,
and enduring consequences such as changes in rainfall patterns, increasing
sea levels and warm temperatures. Consequently, Indonesian environmental
organisations and activists can play a critical role in promoting sustainability
and resilience movements both domestically and internationally.

Furthermore, Zelezny and Bailey (2006) stated that women are generally
more concerned with environmental protection and have a natural environmental
attitude compared to men; and since digital media platform is less restrictive
than traditional media, it is likely that young women and girls are inclined to
express and share their thoughts in participating online (Keller, 2012; Parahita,
2019). Thus, this article aims to describe the relationship between social media
(Instagram) and Indonesian female activists within environmental organisations
and movements from an ecofeminism perspective since the main focuses are
female activists and the environment. Puleo (2017, p. 30) stated, “the term
ecofeminism was first used in an article by Francoise d’Eaubonne published
in 1974, which argued that the overpopulation of the planet, an issue of concern
for ecologists, was the result of the patriarchal refusal of women’s right to
decide on their own bodies”. Ecofeminism should also serve as the integration
between women and the movements (Li, 2007) and can be used as a ‘tool’ for
examining the construction between women’s experiences, environment, and
justice (Asriani, 2016). Thus, despite the origin of ecofeminism, it actually
seems to have a broader meaning and includes social activism done by women.

Moreover, there are studies that describe the role of environmental activists
or movements fighting the climate crisis in Indonesia (e.g. Dewi, 2017; Millah
et al., 2020; Regus, 2021), although very few have studied how environmental
movements in Indonesia directed and run by female activists are portrayed
and its relation with social media, especially Instagram. In fact, several
environmental movements are led and organised by Indonesian female activists
who not only toil and combat environmental problems but also educate the
audience about the impact of environmental disasters. They also interweave
and cooperate with other organisations operating in several countries, making
transnational activism possible, especially via online networks. Although this
study cannot be used to generalise female environmental activists, especially in
the Indonesian context, it proposes that prevalent topic development can produce
social participation and support both local and transnational environmental
activism and movements in the digital sphere.
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1. Research methodology

For this paper, five Instagram accounts are selected, as they are well-known
organisations/movements with more than ten thousand followers, which discuss
several environmental topics, and are managed by mostly Indonesian female
environmental activists whom some co-founded and/or worked intensively in the
organisations. This article uses a qualitative approach by observing posts that
are openly shared on Instagram as data collection, which portrayed female
activists conducting environmental activism and movements, specifically in the
year 2022. All Instagram accounts in this study are open access for the public,
and Instagram posts will be significant in describing narrative outlines related
to environmental issues through image and video sharing, hashtags, and
caption writing. Since the field of study is Instagram, image and video sharing
are essential to understand the discussion of already established activism and
movements. It is also important to include the writing caption in the analysis
because words and sentence choices determine how reality is presented and can
disclose the ideas, beliefs, and attitudes behind a text (Hansen and Machin,
2013; Wutzler, 2019). The hashtag in the caption will also give added value
to the importance of the message, besides its function as keywords for search
on social media. From observing their accounts, some discussed topics about
environmental problems in Indonesia will be examined and put into discourse:
by describing the portrayal of Indonesian female activists on Instagram and
their roles in the Global South environmental movement, as well as the relation
between Instagram (as part of social media platforms) and the possibility
of transnational movements. In order to enrich the study of media with a focus
on female activists and environmental movements, this paper uses ecofeminism
as a theoretical framework. According to Serafini (2019), the ecofeminist
viewpoint on media practices might facilitate an examination of media production
as an activity that is often overlooked in media and communication research.
In addition, secondary data collection is obtained from library research, the
website of the organisations, and news/journal articles.

2. Discussion

2.1. Environmental movements and Indonesian female activists
on Instagram

When talking about activism in the digital sphere in Indonesia, many
activists use social media to connect, socialise, and build networks with
others. The influence of Indonesian female activists on Instagram is visible in
encouraging the audience to be more aware and critical by endorsing or contesting
issues and policies that are related to the climate crisis, sustainability, and
conservation. They can be a founder, chairperson, speaker, and mediator
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in many environmental actions, such as creating programs for realisation
in solving environmental problems and facilitating the communities. Later,
the development of online networks and social media platforms may increase
the appearance of female activists to deliver their ideas on environmental issues
and can show their leadership capacities. Moreover, they encourage the audience
on Instagram, especially youngsters, to be more aware and involved in fighting
the climate crisis. Young people might position themselves as vigorous activists
within networks that are underway both offline and online as they are conscious
of environmental problems (Pickard, 2019; Nilan, 2020). They can also be the
ultimate generations who will continue the mission of environmental activism.
Furthermore, within the Indonesian context, many of the first environmental
activists advocated environmental justice and operated at the grassroots
(Tsing, 1999; Lowe, 2006; Lee Peluso et al., 2008). Likewise, many of them
also collaborate with and function as part of wider transnational movements.
Here, based on the observation of five selected environmental organisations/
movements on each Instagram account with more than ten thousand followers,
there are some main topics discussed (as shown in the table below).

Table 1
Shared Instagram posts from the respective accounts in 2022

Environmental

Organisation/Movement Examples of Hashtag Online

Topics of Environmental Issues

(and their Instagram Movements
account)
Zero Waste Indonesia 1. Sustainable lifestyle #Zerowasteid31days
(@zerowaste.id_official) |2. Green products #SustainableStartsWithYou
3. Zero waste consumption
4. Recycling movement
Extinction Rebellion 1. Climate justice #SystemChangeNotClimate-
Indonesia 2. Policy reforms Change
(@extinctionrebellion.id) |3. Human rights and gender advocacy |#PeopleNotProfit
4. Climate Artivism #MenolakPunah (Rebel to
Extinction)
Hutan Itu Indonesia 1. Forest and Nature Conservation #Hutanltulbu (Forest is

tal protection

(@hutanituid) 2. Green and sustainable living Mother)

3. Women empowerment #JagaHutan (Protect the

Forest)

Bye Bye Plastic Bags 1. No plastic and trash movement #ByeByePlasticBags
(@byebyeplasticbag) 2. Youth empowerment/changemakers

3. Sea conservation
Yayasan HAKA 1. Leuser ecosystem conservation #PerempuanLeuser (Woman
(@haka_sumatra) 2. Women empowerment in forest of Leuser)

conservation #LeuserEcosystem
3. Sustainable living and environmen-

Source: own elaboration.
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The table shows that environmental activism in Indonesia does not only
discuss solely environmental protection but also expects some reforms,
conservation, women and youth empowerment, introducing sustainable living
and the green narrative. The green narrative has been popularised by many
agents on social media not only as a strategy to increase engagement but also
to encourage people to live more sustainably and be environmentally concerned
(Kim et al., 2021). In fact, @zerowaste.id_official, which is run by mostly female
activists, aims more at young female audiences to use more sustainable and
ethical products and avoid a sedentary lifestyle. For instance, skin minimalism
(in collaboration with another campaign of @lyfewithless, June 2022) to reduce
the consumption of skin care products and the recycling movement of exchanging
clothes. Moreover, female activists on @zerowaste.id_official, @haka_sumatra,
and @hutanituid tend to promote local and sustainable products as part of their
green narrative campaign on Instagram by endorsing ethical products and
supporting women’s hard work in micro industries.

Female activists in environmental movements position themselves as societal
actors who encourage society to be more involved in environmental actions by
working together on overcoming challenges and advising ideas of environmental
policy and a sustainable way of life. This is in line with the vision of ecofeminism,
which supports the notion of women being the agent of change in environmental
sustainability (Resureccion, 2013). Usually, for involvement in actively
post-sharing on Instagram, an individual can be considered an enviro-fluencer,
which refers to a person who persuades and inspires the audience to participate
in some movements and engage in activism as they do. Environmental influencers
are the ones who advocate materials about sustainability and climate change,
which is usually associated with higher offline engagement and persuading
sustainable behaviours (San Cornelio et al., 2021; Dekonick and Schmuck, 2022).
Meanwhile, the term influencer is not only attached to those who endorse and
promote certain brands (Abidin, 2016; Leban, 2020) but also may describe an
activist who has enthusiastically been upholding and educating about social
issues on social media. Thus, Munoz (2021) also identified an influencer-activist
that denotes an individual who engages in activism but is not associated
with any political parties or works specifically for them. For this reason, it is
presumed that some of them may also be called influencer-activists if they also
favour showing activism engagement on their personal social media accounts.
Moreover, social media platforms provide activists with the opportunity to engage
in collective activism (Jeremic, 2019). For instance, the Wijsen sisters proposed
the #ByeByePlasticBags movement, which aims to tackle plastic bag waste.
Later on, they expanded their focus to include youth development, encouraging
young people to become changemakers in environmental activism and creating
programs to help communities clean their surroundings (as posted in September
2022). This demonstrates how Indonesian female environmental activists are
not only taking action on environmental issues but also influencing cultural
and societal transformation through their work.
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Furthermore, with @extinctionrebellion.id highlighting the topic of climate
justice, it is worth exploring what this concept entails. The concept of environ-
mental justice has a significant connection with justice and how the impact
of climate change on nature and people has been construed in many global
issues, which has made them become a notable movement (Schlosberg and
Collins, 2014). Environmental activists typically engage in discussions on pro-
tecting the Earth in a broad context, covering topics such as human resilience,
nature, animals, and climate justice. On @extinctionrebellion.id, female activists
shared an image with the caption “Tidak ada planet B (there is no planet B)...”
in March 2022. This indicates that the discussion centres around the idea that
the Earth, as the only planet containing all living matter, must be preserved,
and advocates for justice for the planet. It emphasises that nothing matters
anymore if people ignore climate change, which only brings more suffering to the
people and nature on earth. Furthermore, @extinctionrebellion.id posts about
sustainable policies, climate justice, and policy reforms are driven by the many
disasters caused by the climate crisis, which have had a devastating impact
on communities, especially on women and children. This suggests that their
campaigns aim to convey the idea that both governments and individuals need
to take more responsible and sustainable actions to protect the environment.
Given the current situation of global capitalism, there is an urgent need for
a revolutionary strategy of system change to support climate change movements
(Satgar, 2018). Government policies need to be reformed to provide resilience
and response to the climate crisis, which is often neglected, and to eliminate
the domination of corporate capitalists.

Moreover, activism on Instagram often uses powerful images that are
supported by strong messages of activism. This is known as ‘visual activism,
which refers to creative movements and activism that showcase visual and
performance abilities to work for a cause (San Cornelio et al., 2021). By com-
bining images and powerful captions, environmental activists aim to stir the
emotions and reactions of viewers and awaken their sense of responsibility
towards protecting the environment. Additionally, digital pictures provide
evidence and context for actual events, which can potentially make protests
safer for vulnerable individuals such as women (Highfield and Leaver, 2016;
Tuli and Danish, 2021). The use of strong words such as “people not profit”
and “no planet B” in the captions highlights the urgency of the climate crisis
and the need for a wider audience to pay attention to the interconnectedness
of people, the system, and climate change.

It appears that the textual narrative, by selecting specific environmental
terms, can increase audience awareness and understanding, meaning that
environmental activists might not only speak out about activism and movements
but also educate others about the discussion surrounding the climate crisis.
Delivering messages about environmental issues can also be shown by carrying
a board in a rally, wearing a t-shirt that supports environmental reforms,
and writing specific hashtag movements. It is done in order to familiarise
the audience with the political and environmental context by displaying their
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actions and captions, also collaborating with other social actors to address the
issues. Additionally, creating hashtags to initiate environmental movements
can contribute to social change by collecting support with the desire to inform,
identify, and persuade people to participate in activism. According to Moscato
(2016), hashtags may be used in online activism to alter public perception and
to increase activism’s position on social media in the public sphere, especially
in environmental issues. It is required to be added to online activities and
movements with a persuasive and influencing message in the media in order
to attract audience attention (HaBler et al., 2021). For example, #HutanItulbu
(Forest is Mother) by @hutanituid and #PerempuanLeuser by @haka_sumatra
are used to represent the forest (nature) as a woman (mother), which has the
nurturing power and the protector for the human being. In addition, emphasising
the term “woman” or “female” in their activism is to signify that women are
central and at the core of activism. The hashtag movement as part of online
activism is also useful to grow their engagement on social media and even
create mobilisation. In addition, social media is not only used to showcase the
environmental movement that activists have initiated but also to support other
past and present movements. This is illustrated by the use of specific hashtags
related to women and the environment, highlighting the need to position them
as central to achieving sustainability and finding solutions for environmental
problems.

2.2. Indonesian female activists in the global south environmental
activism

Environmental activism has gained significant attention due to the increasing
number of environmental disasters that have occurred, leading to the formation
of movements demanding action and justice from authorities. In regions such as
the Global South, for instance, in Indonesia, various issues such as deforestation,
forest fires, waste problems, pollution, and land acquisition by big corporations
have arisen. Female activists in the Global South play a vital role in combating
the climate crisis as they can initiate actions and disseminate information
about environmental issues, making the voices of Global South women heard,
especially on social media.

Ecofeminism goes beyond the connection between oppressed women and the
degradation of nature; it emphasises the central role of women in ecological and
environmental movements (see Moore, 2004; Alaimo, 2008) and highlights the
leadership qualities of women in environmental movements (Zelezny and Bailey,
2006). As disadvantaged women in the Global South are the first to suffer from
environmental degradation caused by the industrialised and patriarchal world
(Puleo, 2017), the significance of female activists in protecting the environment
and women is crucial. The correlation between the dominance of women and
nature lies in the role of women in tackling environmental problems (Momsen,



56 Bruce Dame Laoera

2000; Swain and Swain, 2004). For example, female activists in the resistance
movement against the cement industry in the Kendeng Mountains of Central
Java, Indonesia, were mostly females from local communities (Nawiyanto
and Endrayadi, 2019). Female activists may also position themselves as
front-runners who will develop an invigorating vision and advance the cause
of saving the planet by battling climate change, where they can collaborate with
decision-makers for more sustainable policies. This illustrates the ecofeminist
tenet that women are the protectors, always trying to save the damaged
environment on this “broken” earth.

Furthermore, both feminism and environmental justice emerged from
women’s experience of unfairness as being inextricably linked with the well-being
of others (Gaard, 2017). This is very correlated to the ecological perspective
of many environmental activists who seek climate justice. Female activists
in @extinctionrebellion.id, from a shared Instagram post in March 2022, wrote
that ecological issues cannot be separated from gender issues; it means that
women have a significant part in restructuring the system to achieve equality
and sustainability. Meanwhile, several female activists are portrayed and
honoured as forest conservators in @hutanituid, which can mean escaping the
stereotype in considered of a male-dominated job, as most conservationist jobs
are normally taken by men (McGuire et al., 2012; Poor et al., 2021). Similarly,
in @haka_sumatra, “Perempuan Leuser Award” serves to give special recognition
to female conservationists for protecting forests in the Leuser Mountains
ecosystem (posted in November 2022). In fact, Indonesian female activists are
also involved in think-tank conferences, public speeches, and online seminars
alongside other social environmental agents from various NGOs, government
institutions, and prominent people. For instance, @zerowaste.id_official formed
a seminar with female activists and influencers who promote sustainable
products and recycling for sustainable fashion. Thus, it is assumed that
extending the engagement of activism in other forms (talks, advertorials, and
documentaries) carried out by the female activists from the Global South will
be useful for expanding the message to the audience about the importance
of the environment and ecosystem which may motivate and empower other
women to do the same.

According to Sturgeon (1999), ecofeminists argue that Western patriarchal
philosophers tend to view women and nature as inferior to men and culture.
The idea of nature as feminine has resulted in its continued exploitation
and environmental destruction. Similarly, women in the Global South have
experienced gender oppression and have been silenced, making it difficult for
them to demand equality in some contexts. It is essential for women to establish
their position and be considered equal and appreciated, rather than excluded,
while attempting to solve environmental issues. Social media provides a platform
for female activists to disseminate information and engage with a larger
audience in environmental activism. As Cortese (2015, p. 219) stated, “the
assumption is that the more involved one is in a movement, the more likely
one would see themselves as activists and consider what they do as activism”.
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Being recognised, included, listened to, and inspiring others, is an approach
to achieving equality. The leadership of female activists may encourage other
young women to initiate similar environmental campaigns. Therefore, it is
crucial to invigorate the position of female activists in leading environmental
activism and movements, given the severe environmental devastation and
unjust system towards women in Indonesia.

2.3. Instagram, female activists, and transnational environmental
movements

Social media has played a significant role in amplifying the voices of young
female activists and spreading awareness about environmental issues. Greta
Thunberg’s School Strike for the Climate is one such example of how social
media can be used to draw public attention to ecological concerns. Many other
young people have also engaged in similar actions, expressing the importance
of climate change to the public. In addition to spreading awareness, social media
also allows activists to organise collective actions and mobilisations regionally
and internationally, start online movements, educate the public, and create
awareness of the importance of fighting against the climate crisis. Social media
can also facilitate transnational activism by connecting activists from different
nations who share similar visions and ideas. Therefore, uploading compelling
images and using social media platforms like Instagram can help environmental
organisations and activists acquire more action on environmental issues from
the public. This can make transnational movements happen and, ultimately,
contribute to a more sustainable future for all.

There are several reasons why social media, specifically Instagram, has
facilitated the growth of transnational environmental activism. Firstly, the
rapid development of electronic communication has enabled previously isolated
movements and organisations to interact and collaborate across borders (Della
Porta and Tarrow, 2005; Caouette, 2007). Instagram, which is free to install,
has become a crucial communication tool for environmental activists, enabling
them to connect and work together with individuals and organisations from
other regions. For example, Extinction Rebellion Indonesia is part of the global
Extinction Rebellion movement, which successfully organised similar campaigns
across Europe, inspiring activists worldwide to take action (Harsa, 2020).

Secondly, the increasing involvement of multinational agents and the growing
influence of transnational enterprises and international organisations (Della
Porta and Tarrow, 2005; Caouette, 2007) has played a role in expanding the
reach of environmental movements on Instagram. For instance, Bye Bye Plas-
tic Bags has 60 global teams, with Bali serving as its headquarters, demon-
strating the global expansion of the movement. Furthermore, female activists
in Indonesia can leverage social media to gain international recognition and
audience, particularly on Instagram, which offers unique features that allow
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for creative expression and engagement with audiences. Instagram enables
activists to curate visually compelling posts, create Instastories, and engage
in online discussions and live broadcasts that connect individuals and build
transnational coalitions, facilitating the exchange of information across borders.
Moreover, the solidarity among Indonesian female activists on Instagram is
a significant aspect of their support for one another, as they share knowledge
and collaborate with other environmental and feminist organisations to em-
power other activists, particularly women, in Indonesia and other countries.
Ecofeminism, as a diverse movement with varying political, social, and cultural
stances that evolve over time and space, is reflected in this position. Social
media platforms, such as Instagram, have facilitated the establishment and
strengthening of transnational networks connecting activists and organisations
from the Global North and South, as well as encouraged alliances between
movements and key actors (Smith, 2012). Such coalitions between women are
necessary to develop and implement sustainable policies and actions for the
environment. Transnational movements provide an opportunity for Indonesian
female activists to communicate their ideas and actions, and their leadership
is crucial to guide and mobilise the public in collective efforts to combat the
severe impacts of the global climate crisis.

Conclusion

Indonesian female activists utilise social media platforms, mainly Instagram,
to campaign and stimulate environmental activism and movements. Rapid
access to the digital sphere enables female activists who focus on activism by
forming organisations and movements to conserve the environment, especially
in addressing climate change. Moreover, their activism in other social acts may
affect cultural and social change by influencing audiences with their activism
via digital platforms like Instagram. Accordingly, based on the observation
of the five Instagram accounts of environmental organisations/movements
mentioned in this paper, Indonesian female activists not only encourage audiences
to engage more but also transfer knowledge and motivate others to participate
in environmental activism and movements that lead to social change. Due to its
limitations, further studies can be done later in order to explore and analyse
the motivation of female activists.

Furthermore, ecofeminism transcends the discussion of the environment and
women and encompasses notions of system change, sustainability, and social
reform. As part of the Global South, Indonesian female activists play a crucial
role in advocating for sustainable visions and expanding networks with other
activists working on various issues by joining or even initiating transnational
movements. Positioning women as leaders in environmental organisations
is crucial for society, as they bring diverse perspectives and can work towards
achieving common goals, such as combating climate change, promoting sus-
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tainable lifestyles, advocating for environmental justice and conservation, and
empowering women while promoting gender equality. Despite differences in their
individual stances on environmental issues, female activists share a common
ground of fighting for a better future for the planet and its inhabitants.
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Summary

Social media has become an essential instrument for activists and organisations
to campaign and share their activism in the digital sphere. In Indonesia, many activists
utilise social media to create and interact with the audience; and expand their networks,
including in environmental activism. Numerous studies have analysed the importance
of environmental organisations and activists in combating the climate issue; however,
only a few have examined how female activists depict and discuss environmental
activism on social media from an ecofeminist viewpoint, particularly on Instagram.
The contributions of female activists may provide broader and more critical views that
link environmental challenges with other issues. Therefore, the growth of online networks
not only opens the chance to participate in transnational activism and movements but
also may lead to a rise in the number of female activists who can voice their opinions
and campaign on environmental concerns, particularly in the Indonesian context.
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Kobiety-aktywistki w ponadnarodowym aktywizmie ekologicznym
na Instagramie: perspektywa ekofeministyczna
w kontekscie indonezyjskim

Streszczenie

Media spotecznosciowe staty sie dla aktywistow i organizacji ekologicznych podsta-
wowym narzedziem prowadzenia kampanii i informowania o swoich dziataniach. Jesli
chodzi o cyfrowy aktywizm w Indonezji, wielu tamtejszych dzialaczy wykorzystuje media
spotecznosciowe do tworzenia i rozszerzania swoich sieci kontaktow, a takze interakeji
w ich ramach. Cho¢ dziatania grup i dziataczy ekologicznych na rzecz ochrony klimatu
sg przedmiotem licznych badan, niewiele z nich zostalo poswieconych kobietom-akty-
wistkom oraz sposobom, w jaki przedstawiaja one kwestie ekologii i dyskutujg o nich
w mediach spotecznosciowych — szczegoélnie na Instagramie — zapewne przyjmujac
ekofeministyczny punkt widzenia. Uwzglednienie wktadu aktywistek w zapobieganie
zmianom klimatycznym moze ukazaé szerszg i krytyczniej uyjmowang problematyke,
w ktorej wyzwania ekologiczne }gczg sie z innymi tematami. Coraz wiekszy dostep do
internetu i platform spotecznosciowych moze prowadzic¢ do wzrostu liczby ekoaktywistek,
ktore mogg wyrazaé swoje opinie i prowadzi¢ kampanie na rzecz ochrony srodowiska,
szczegoOlnie w Indonezji.
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Introduction

One of the many evolutionary puzzles is why people manifest such strong
tendencies to perform religious ritual actions. Religious rituals are commonly
performed in numerous cultures across the world in various forms, despite their
potential lack of explanation in adaptational processes. In a religious context,
rituals are understood as a spiritual integration of members of a given commu-
nity with supernatural, counter-intuitive and intentional agents (Lawson and
McCauley, 1990), such as god, demons, angels or ghosts. Collective religious
rituals based on behavioural synchronisation increase emotional bonds and
intimacy among group members as well as erase their individual boundaries
in favour of their blending with the community (Sosis and Bressler, 2003).

1 The research leading to these results has received funding from the Norwegian Financial
Mechanism 2014-2021 (Project number 2019/34/H/HS1/00654).
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Ronald Collins provides a similar interpretation in his interaction rituals
theory. In it, Ronald Collins (2011) underscores the importance of participants
focusing their attention on a shared activity, by means of which they become
more aware of what others are doing and what they are feeling as well as more
aware of this mutual awareness. As a result, they experience shared emotions
in a more intense way, and they lose themselves in this microsituation (Collins,
2011). Numerous studies demonstrate that religious ritual behaviours boost
social solidarity, thus facilitating the cooperation between members of the group,
which constitutes a basis for an efficient adaptation to the environment (Sosis
and Alcorta, 2003). Similarly, Ronald Collins in his concept speaks of a positive
impact of interactive rituals on an increased social solidarity. Their effectiveness
is dependent on how efficiently the participants interconnect, reach high level
of mutual focus of attention and emotionally shared mutual awareness during
the given interaction ritual (Collins, 2011).

Pascal Boyer claims that the ability to represent counterfactual, supernatural
situations is being continuously used in human understanding of our
environment. The ease with which people imagine non-existent agents is
connected to evolved social intelligence. Having said this, it is not synonymous
with the functionalist understanding of the meaning of institutional religion
(Boyer, 2018). The dominance of institutional religion in today’s developed
cultures does not prove that they are universal to all societies. This is crucial
to keep in mind in today’s context of advancing secularisation and increased
indifference towards organized religions in modernised countries. This, however,
is not synonymous with the decline of spirituality, which in modern societies
is fuelled by the individualized phenomenon of fuzzy fidelity and a quest for
new, more ‘primal’ communes which satisfy people’s pragmatic needs (Voas,
2009). Pascal Boyer points that the religions ‘in the wild’, as he calls them,
persist and coexist with the institutional religions even in societies with strong
traditions of organized, doctrinal religions (Boyer, 2021). Therefore, a question
arises: to what extent do these religions ‘in the wild’ match the descriptions
of modern religious groups and their particular rituals performed via social
media? This paper aims to answer this question by proposing an analysis
of ritual behaviours manifested in a private Facebook group ‘Trust Jesus’.

This article is part of a stream of research that has been developing for
several years on the analysis of people’s ritual behaviour in social media spaces
(Burgess and Green, 2018; Abel et al., 2021). This research points out that
rituals in social media are a specific form of communication between people
expressing common values and experiencing similar emotions. In line with this
definition, the literature on social media rituals focuses primarily on violent
events (Trilln et al., 2022). However, the most interesting studies are the one that
focus their attention on media rituals embedded in the specificity of everyday
life. This type of media rituals mainly targets the creation of specific virtual
communities of support (Brownlie and Shaw, 2019). The research presented
in this article fits into this as yet under-researched strand of research by
presenting how religious rituals are spontaneously created on Facebook with
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the aim of stimulating a sense of social solidarity and mutual support in its
users. Although Ronald Collins’ theory is currently being used to analyse rituals
in social media (Maloney, 2013; van Haperen et al., 2020; Jodén and Strandell,
2021) there is a lack of research relating to the religious sphere, particularly
in relation to cultural evolution theory and Pascal Boyer’s concept.

Adopted methodology

This study utilizing the virtual ethnography method (Steinmetz, 2012)
analyses a Polish Facebook group called “Trust Jesus” (Group “Trust Jesus”,
2022). It was established on the 8th of April 2018. It is a private group, which
means that only group members may see its content: posts and comments.
The group currently has 119,000 members. As the description suggests, the
group is meant for religious people, affiliated with Catholicism. The main aim
of the studied group is to provide support for its members in prayer, doing good,
and cherishing Jesus Christ.

Virtual ethnography is a method used to learn about and describe people
and phenomena based on observable online behaviours and their outcomes
(Cichocki et al., 2012). This is a qualitative type of study based on adapting
traditional methods of ethnographic studies to studying online cultures (Kozinets,
2006). This method is based on the anthropology of collectivity, the features
of which are connected to the definition of virtual communities and online
communication. This impels the researcher to employ pertinent study methods
(Daniel, 2011). As Leesa Costello, Marie-Louise McDermott, Ruth Wallace
(Costello et al., 2017) stated: “Netnographers appear to be narrowing rather
than expanding the scope of netnographic research, choosing to focus on data
that is easy to collect and analyze, while minimizing their own engagement
with the members of the online communities they are studying”.

According to the principles adopted in virtual ethnography, fieldwork
is carried out in real time and researchers function in the Internet space
on the same terms as other users. In this research, the principle adopted
was that the researcher would act according to the tactic of being so-called
‘transparent’ (Cichocki et al., 2012). This is a tactic relying on the approach
where the researcher does not engage with the communication and only makes
observations of the content posted online. Additionally, by adopting this tactic,
the researcher has to characterise a network identity consisting of neutral
and unemotional elements. The advantage of this strategy is that it does not
affect the behaviour of the people being investigated or the course of their
communication. This is important when the researcher’s self-disclosure may
affect the form and content of communication that is natural in the given
Internet space or provoke negative reactions from users. The study group
is private in nature and its participants are characterised by a high level
of similarity in the forms of their communications and the content they share.
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At the same time, the participants in the study group become very emotionally
involved when an individual user of the group attempts to criticise their actions
or forms of communication adopted. Therefore, this indicates, that there is
a fairly strong internal control within the surveyed group, aimed at creating
a feeling among users of being part of a closed community. For this reason, in
the discussed research, the primary aim of which is to investigate the forms and
content of religious rituals in the studied Facebook group, it was reasonable to
adopt a ‘transparent’ tactic, despite the knowledge that the research material
obtained is based on little in-depth information.

This study poses three research hypotheses. The first hypothesis is that in the
study group, posts and comments will take on the characteristics of religious
rituals (rigidity, repetition, redundancy). The second hypothesis assumes that in
the study group, religious rituals will take on the characteristics of interactional
rituals (gathering of users under a specific post, occurrence of rhythmic charging
between participants in the form of taking over sequence rules in comments
under posts, occurrence of rhythmic synchronisation of participants’ statements
under a post, occurrence in participants’ statements under a post of emotional
charging with the use of gif, emoji, mem type elements). The third hypothesis
assumes that in the studied group, there will be features of “wild religions”
in the religious rituals (focus of religious activity on pragmatic goals in posts
and comments, occurrence of individual religious specialists, lack of features
of a believing community).

In this case, the method of participant observation was employed in order
to understand how the members of the Trust Jesus group communicate and
create virtual religious rituals. The observation commenced in early December
2021 and ended mid-February 2022. The conclusions were being systematically
recorded in the observation journal. Throughout the study, the researcher
limited herself to solely observe the dynamics of the group, without taking
part in the ongoing discussions. Her presence in the group was neutral and
has not to any degree influenced the expression and reactions of the members
of the researched group.

Definitions, aspects and outcomes of ritual actions in Ronald
Collins’ theory of culture evolution and interaction rituals
concept

People of all cultures feel the need to engage in ritual actions. Rituals are
pervasive elements of our every-day behaviour, as the particularities of human
cognitive architecture make them appeal to human attention. Basically, they
are a product of evolutionary processes occurring as a result of natural selection
(Boyd and Richerson, 1985). Rituals, in particular collective rituals, activate
people’s cognitive-emotional system and have it focus on detection and response



Analysis of religious ritual behaviours on the Facebook group “Trust Jesus”... 67

to potential threats (Liénard and Boyer, 2006). According to Martin Lang, Jan
Kratky and Dimitris Xygalatas (Lang et al., 2020):

When faced with a prospect of uncontrollable threats, people are compelled
to perform any action that is deemed effective to regain the feeling of con-
trol. According to Malinowski, magico-religious rituals are emotionally driven
expressions of the desired goal, be it safety during warfare or success in hunt,
that stem from the compulsion to exercise control over uncontrollable threats
and to soothe the overwhelming anxiety. In other words, Malinowski theorized
that rituals are inherently tied to anxiety-provoking situations because they
help decrease anxiety that may impede normal functioning.

The evolution of ritualized behaviours is thus connected to every-day
existence, the struggle to survive, cognitive organisation of the environment,
the feeling of threat and the necessity to make important decisions. Rituals
let people take control over the ever-changing reality and resulting threats.
At the same time, taking part in rituals is a manifestation of people’s need to
belong and to forge strong social bonds. Prosocial functionality of rituals is not
tied to the truth of belief. As Konrad Talmont-Kaminski (2016) stated: “A belief
tradition that eschews content vigilance may maintain beliefs independently
of their truth since they will be judged to be plausible simply because they are
believed by others. This is important in the case of religions”.

Roy A. Rappaport claims that every ritual behaviour has particular features:
rigidity, repetitiveness and redundancy (Rappaport, 2007). Rituals are based
on people’s need to perform actions in accordance with a pre-established
model, which is re-enacted in particular contexts and time. It is also important
to perform the same action multiple times and recite the same words as part
of a collective ritual, as it fosters mutual synchronisation within the group
and the emotional mimicry (Fischer and Hess, 2017) of all people participating
in a given ritual. The particularity of a ritual is based on establishing a clear
line between the reality created as a result of the performed ritual and the
every-day. The rigidity and the order of collective ritual action create among
participants a sense of being in a comprehensible and safe reality, which differs
from the every-day realm of threats. In his theory of interaction rituals, Ronald
Collins provides a similar description of these phenomena. According to Ronald
Collins, each ritual is built upon the following four ingredients (Collins, 2011):
* Two or more people gathering in the same place, mutually affecting each

other with their bodily presence, regardless of whether it is in the foreground
of their conscious attention or not.

® There are clear lines which allow determining who takes part in the ritual
and who does not, thanks to which the participants can distinguish between
the participants and people who are excluded.

* The participants focus their attention on the common activity. By transmit-
ting this focus to each other, they are becoming mutually each other’s focus
of attention.

* The participants begin to share the collective mood or emotional experience.
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Figure 1 shows the interaction ritual as a set of processes with causal
connections and feedbacks. During the interaction ritual, the aforementioned
four elements feedback upon each other and the shared focus of attention
and emotions are mutually reinforced. As a result, the participants co-create
a common emotional and cognitive experience, delineated from the experiences
of people who were not taking part in the ritual.

RITUAL COMPONENTS RITUAL OUTCOMES
Group assembly Group solidarity
Barriers for outsiders Emotional energy
Group action » Mutual attention Symbols of social relations
C Collective mood D Moral norms
it |

Returning intensity

Anger at violations
of norms

Fig. 1. Interaction rituals
Source: own study based on Collins (2011).

Religious rituals are a particular type of rituals. According to Emil Durkheim
(1990) the division between the sacred and the profane constitutes a basis for
religious rituals. For Emil Durkheim (1990), a ritual consists of established
rules of conduct which dictate a set of procedures to be performed before socially-
accepted sacral objects, which in turn maintain the high level of social integration
within a group and promote prosocial activity. For community members,
religious rituals work as a protection from threats. Their main aim is to reduce
tension and stress levels which manifest when taking risky decisions, which
could lead to a disintegration of the group. The majority of rituals is, however,
clearly irrational, therefore, participation in a ritual does not carry adaptional
outcomes. In the eyes of non-religious people, praying for several hours, fasting
or suffering pain during religious rituals is not perceived as a rational behaviour.
For participants, however, the rituals are a source of sense of meaning and
provide a simple explanation of reality. The belief system of a given religion
changes people’s perspective, as a result of which even unpleasant actions take
on rational meaning, becoming a desired activity that should be performed
before other members of the group. As some researchers emphasise: “The costs
of performing certain religious rituals may provide a reliable signal of loyalty
to the religious group and commitment to the community’s beliefs, norms, and
values” (Xygalatas et al., 2021).
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Such religious rituals, based on synchronisation and unconscious mimicry,
trigger prosocial behaviours in participants (Chartrand and van Baaren,
2009). In addition, according to numerous studies, social synchronisation,
which constitutes a basis for collective religious rituals, underlies the creation
of affiliation relationships. Therefore, the detection of it in social contexts
may prove important for bond creation and, as a result, for proper social
functioning (Atzil et al., 2014). Emil Durkheim (1990) claimed that participation
in stimulating and synchronising religious rituals may lead to a greater sense
of social connection among participants and displaying more prosocial approach
towards them. Depending on the efficiency of religious rituals engaging numerous
participants, they could create strong group bonds, which increase cooperation
and coordination of collective action (Gelfand et al., 2020). According to Ara
Norenzayan et al. (2016):

Cultural evolutionary process selects for any psychological traits, norms,
or practices that (1) reduce competition among individuals and families within
social groups; (2) sustain or increase group solidarity; and (3) facilitate differ-
ential success in competition and conflict between social groups by increasing
cooperation in warfare, defense, demographic expansion, or economic ventures.
This success can then lead to the differential spread of particular religious
elements, as more successful groups are copied by less successful groups, experi-
ence physical or cultural immigration, expand demographically through higher
rates of reproduction, or expand through conquest and assimilation. It was this
cultural evolutionary process that increasingly intertwined the “supernatural”
with the “moral” and the “prosocial”. For this reason, we refer to these culturally
selected and now dominant clusters of elements as prosocial religions.

Ronald Collins (2011) has reached similar conclusions by proposing the four
basic outcomes (Fig. 1) of interaction rituals, which entail arriving at prosocial
products as a result of participation:

Increased sense of solidarity within the group and sense of membership.

¢ Increased emotional energy in participants of a ritual, manifesting by exuding
more power, enthusiasm and readiness to engage in collective action.

* Reinforced recognition of membership symbols which represent the group,
and which the members recognize as ‘sacred objects’. People with strong group
solidarity treat such symbols with tremendous reverence and strive to protect
them from people from outside the group.

* Increased feeling of morality among participants, the feeling of rightness
in adhering to the group and respect for its symbols. The development of
the notion of moral evil in participants consciousness in violating the norms
of group solidarity of its symbolic representations.
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Religious rituals performed on social media as a manifestation
of modern religions ‘in the wild". Study findings and discussion

Social media such as Facebook attract users across continents by offering
a highly interactive, yet simple and attractive communication. Initially,
predominantly in the 1990s, the Internet was characterized by a non-synchronic
one-directional communication. In the current age, online communication is
highly multiple-directional, hipertextual, and synchronic. In addition, following
the advent of mobile technology, the increased possibility to send pictures and
films in a simple way and a more intuitive interface, this type of communication
is becoming and ever-natural tool to forge bonds between people (Wilson et al.,
2012). Liav Sade-Beck emphasises:

Vast amounts of data and links to additional, related sites provide a huge store-
house of available information; thus, the Internet is a technological innovation
tightly linked to social change. These social changes have clear implications
for the patterns of expression of emotions. Online communication on the Inter-
net facilitates the expression of emotions (output) and the input of emotional
messages, thus developing and reinforcing important social ties between users,
forming a system of relationships similar to ties of family and friendship, all
taking place without participants being physically present (Sade-Beck, 2004).

Social media users have the ability to engage in communication relating
to religious and spiritual matters as well. The technology behind Facebook
facilitate a very simple and diverse religious communication with a wide network
of users. Thanks to Facebook, temporal and spatial barriers to performing
religious rituals disappear, providing access to archived and continuously
created information (Treem and Leonardi, 2013). Private Facebook groups
are a particular type of religious community, free from restrictive norms and
barriers to entry. They are a community of individuals who at a chosen moment
decide to engage in virtual interaction rituals pertaining to a religious matter
of choice. This type of virtual religious groups allows their users to build shot-
term relationships, make contacts, engage in discussions, partake in specific
rituals, and become a part of a broadly understood community of faith (Miller
et al., 2013).

Religious rituals performed in private Facebook groups such as “Trust
Jesus” are adapted to the technology of Facebook as well as to the particularity
of online communication. The freedom to co-edit content on Facebook groups
translates into an increased human interaction, by giving people the possibility
to create a specific type of content and reach expected communication goals
by posting their own posts. In addition, the users have at their disposal a wide
array of multimedia to be used in communication (pictures, GIFs, memes,
video, emoji) by the means of which they create and recreate common religious
and spiritual experiences. The particularity of the structure of a Facebook
post provides a possibility to create a text jollied up with numerous visual
elements, the aim of which is to sustain emotions in other members of the group.
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The possibility to express one’s reaction and to write a comment under a post
pertaining to a given religious matters creates a particular situation which
Ronald Collins (2011) calls a microsituation, providing a framework for an
interaction ritual. In the realm of a virtual group, this is a ritual of directing
the focus of attention of users upon a religious content presented in a given post.
It is based on co-presence, sharing common emotions, a collective synchronisation
of behaviours while providing a moral basis for this behaviour.

Virtual religious ritual, constituted by these rules, where users of the
studied group engage in a situation around a given religious post, are suitable
to demonstrate ephemeral engagement. The even intuitive structure of these
rituals forces the users to react in by answering in comments with a commonly
used ritualized and repetitive utterances. In order to perform a religious ritual,
the users pre-agree to a rather rigid and repetitive linguistic ceremonial. Most
often it would be repeating the formulas such as ‘Amen’, ‘Yes, it’s true’, ‘I love
Jesus/God’, ‘I believe’ or ‘I trust you, Jesus/God’. The ritual posts very often
contain a meme or a GIF. Next to that, its structure usually concentrates around
questions mandating the confirmation of faith in Jesus, angels or God. More often
than not, the posts begin by: ‘Do you believe in.../ Do you love.../ Do you trust...
ending with a question mark. Such questions are placed against a background
depicting the religious figure in question. Equally often, the ritual posts induce
collective synchronisation among users by pasting a Bible passage or a prayer
written by the author of the post against a graphic background. The latter is
commonly a thanksgiving message to some supernatural agent (God, Jesus,
angels) for protecting people on Earth. Such ritual posts are usually commented
by users who respond by pasting an ‘Amen’ or short formulas: ‘I trust/love you,
Jesus’. One can observe in the analysed posts that group members cooperate
and above all demonstrate before others their engagement in reproducing the
appropriate, fixed and repetitive formulas.

Alberto Acerbi (2016) points out that in social media, like in the case of com-
ments appearing under religious posts in the analysed group, social learning
occurs, based on domain-general heuristics. It is referred to as ‘social learning
strategies’ helping people choose what, when and from whom to learn (Acerbi,
2016). Importantly, the structure of Facebook allows for multiple reproductions
of the same content, which makes it possible to create a long chain of transmitted
information, free from any distortion (Acerbi, 2019). These phenomena facilitate
mimicry and a simple reproduction of ritual formulas published under posts,
manifesting features of a religious ritual. While the rituals are not costly, the
very act of getting involved with a given post-turned-religious-ritual is synon-
ymous with entering a ritual microsituation, which requires the participants
to activate the prescribed and synchronised behaviours, which in turn can
induce the feeling of short-term bonds.

The overwhelming popularity of religious and spiritual groups on Facebook
begs the question whether such groups can fulfil the functions resembling these
of the religions ‘in the wild’. Pascal Boyer emphasises: “The study of religious
representations should focus on what happened before the emergence of religions
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in that sense, and also on what happens outside their hegemony, or at its
periphery — what I call informal religious activity or wild traditions” (Boyer,
2021).

Pascal Boyer (2021) speaks of three basic features of religions ‘in the wild’.
Firstly, the religious activity is centered around pragmatic goals. In the research
group, one can observe numerous posts relating to very precise needs of users.
Usually, they are requests to pray for a sick family member or a deceased
relative. No post published in the researched group related to a philosophical
discussion pertaining to religious dogmas, the origin of soul or evil. The posts
carry a simple message, sustain emotions, and their content is adapted to the
every-day struggle of its members. Secondly, in the religions ‘in the wild’
there are individual religious specialists who are not representatives of formal
institutions. In the researched group, virtually all members have the potential
to provide services of contacting supernatural agents. There are no limits as
to who, when and on what topic may motivate users to partake in a religious
ritual. Having said this, certain users stand out as they undertake this activity
more often than others based on their reputation of previous success in getting
other members involved. The last feature of the religions ‘in the wild’ is that
they do not constitute a community of faith. The structure of Facebook makes
it impossible to construct a fixed normative framework, which are typical
for traditional religious communities. All members of the researched group
can get involved with any post-turned-religious-ritual of their choice at their
convenience. Therefore, the group solidarity being the result of these particular
rituals is short-lived, as it only lasts as long as the discussion under a given post.
The small emotional factor and costs of engagement make it impossible for
the members of the group to form a religious community based on prescribed
norms. Basically, it can be said that they are a set of relationships between
members of the group which are dynamically shifting and are based on low-cost
religious rituals which need to be constantly altered and confirmed in the
virtual space of the researched group.

Summary and final conclusions

In summary, we conclude that in the studied Facebook group it is possible
to observe the emergence of visible virtual religious rituals that are characterised
by rigidity, repetition and redundancy. There is a specific pattern of users’
reactions to the shared posts, which are then repeated by other members of the
studied group. The multiple repetition of the same actions by users and the use
of similar words, stickers or gifs as part of the collective rituals, apparently
reinforces their mutual synchronicity and sense of connection with other group
members and supernatural beings. It can be observed that group members pay
attention to respond positively to users inserting comments similar to theirs
under a specific post of a ritualistic nature. The observed virtual religious rituals
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also meet Randal Collins’ definition of interactional rituals (Collins, 2011).
The ability of users to synchronise their actions under a specific religious post
on the group even though they are not always made at exactly the same time,
and the visibility of the comments, results in the formation of a sense of mutual
influence. In such a situation, participants focus their attention on the activity
being played out together and collectively share their mood and emotions about
playing out a virtual religious ritual. As a result, the effect of the systematically
occurring virtual religious rituals in the studied group is an increase in the
emotional energy of the rituals participants and their mutual support. It can
be described as a manifestation of an increased sense of group solidarity and
a strengthening of the appreciation of religious symbols. The analysed virtual
religious rituals can also be seen as a manifestation of so-called ‘wild religions’.
Their extra-institutional form, the spontaneously forming communal bonds
between group members as a result of the systematic playing out of virtual
religious rituals initiated by ordinary users and the functionality of the inserted
posts meet the defining criteria described by Pascal Boyer. Yet, we are aware
that only the participatory observation applied within the framework of virtual
ethnography makes it impossible to accurately verify the research assumptions
we have made. However, we assume that researchers’ interest in the various
aspects of cultural transmission and the evolution of people’s religious behaviour
in the Internet space, in conjunction with sociological concepts relating to the
mutual determinism of individuals and structures, which Randal Collins’ concept
represents, may inspire new empirical research and draw attention to details
of transmission that have not yet been explored. It is hoped that this article
will contribute in some way and clarify potential ambiguities and highlight the
extent to which cultural evolutionary theory can agree with selected sociological
theories on key issues related to observing people’s religious behaviour in the
virtual sphere, particularly in relation to Pascal Boyer’s conception of so-called
‘wild religions’ mentioned in the article.
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Summary

This article provides an analysis of communication within a private Facebook group,
“Trust Jesus”, as a ritual action performed by its members. The aim of the conducted
study utilizing the virtual ethnography method was to establish whether properties
of religious ritual behaviour can be observed in the posts and comments published in the
studied group. In order to support the arguments and interpretations of the gathered
research materials presented in the article, the authors refer to the cultural evolution
theory, the concept of wild religions by Pascal Boyer as well as the sociological concept
of interaction rituals by Ronald Collins.

Analiza religijnych zachowan rytualnych
na grupie facebookowej ,,Zaufaj Jezusowi”
w odniesieniu do koncepcji religii ,,na wolnosci” Pascala Boyera
oraz teorii rytualéow interakcyjnych Randalla Collinsa

Streszczenie

Artykut stanowi analize komunikacji w ramach prywatnej grupy na Facebooku
LZaufaj Jezusowi” jako dziatania rytualnego wykonywanego przez jej cztonkow. Celem
przeprowadzonych badan wykorzystujacych metode wirtualnej etnografii bylo ustalenie,
czy w postach i komentarzach publikowanych w badanej grupie mozna zaobserwowac
wlasciwosci religijnych zachowan rytualnych. Na poparcie przedstawionych w artykule
argumentow i interpretacji zgromadzonego materialu badawczego autorki odwotujg sie
do teorii ewolucji kulturowej, koncepcji dzikich religii Pascala Boyera oraz socjologicznej
koncepcji rytuatow interakcyjnych Ronalda Collinsa.
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Binge-watching jako interdyscyplinarne pole
badawcze
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techniki i narzedzia badawcze
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Wstep

Binge-watching (dalej: BW) to specyficzny (ang. binge oznacza ,nadmia-
rowo$¢”) sposdb konsumowania tresci audiowizualnych. Jak twierdzi Yoon
Hi Sung z zespolem (2018), zjawisko to umyka jednoznacznym definicjom.
Na przyktad Azza Ahmed (2017, s. 193) uznaje je za konsumowanie ,wiecej
niz jednego odcinka telewizyjnego show w krotkim czasie”, wedtug Jongsu Yoo
i zespotu (2020) jest to ,,oglgdanie wiecej niz dwoch odcinkéw tego samego pro-
gramu TV podczas jednej sesji czesSciej niz dwa razy w tygodniu”, a Caroline
L. Jarzyna (2021, s. 417) widzi BW jako ,,mozliwos$¢ obejrzenia catego sezonu
serialu za jednym, wielogodzinnym posiedzeniem”. Naukowcy czesto podkre-
Slajg intensywnos$¢ oglgdania (Rubenking i in., 2018; Perks, 2019a; Forte i in.,
2021), wskazujac na liczbe ogladanych odcinkéw lub tgczny czas spedzony przed
ekranem. Uwypukla sie takze kondensacje uzytkowania (odbieranie duzych
iloéci tresci audiowizualnych w relatywnie krotkim okresie, por. Tefertiller
i Maxwell, 2018) i sekwencyjnos¢ (odbior kilku odcinkéw lub calego sezonu/
sezonow w jednej sesji, por. Biesen, 2016; Viens i Farrar, 2021).
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Warto dodac, ze bingowane sg glownie seriale rozrywkowe, ale niektorzy
analitycy dowodza, ze wérod nadmiarowo ogladanych treSci mogg znalez¢ sie
inne seryjne produkcje, np. dokumenty (Ameri i in., 2019; Ericson i in., 2019).

Cechg charakterystyczng BW jest decyzyjnos¢ widza, uwolnionego od pry-
matu ramoéwek telewizji linearnych — tutaj to on wybiera co, jak, gdzie, kiedy,
z kim i ile bedzie ogladal (Shim i in., 2018; Viens i Farrar, 2021; Rubenking
iin., 2019). Odbiorcy majg poczucie kontroli nad swoimi dzialaniami, poniewaz
nabywajg uprawnienia do korzystania z nieograniczonych zasobow wedlug
wiasnych preferencji: gatunkowych, tresciowych, technicznych czy czasowych
(Susanno i in., 2019). Ta swoboda moze z jednej strony skutkowaé zanurzeniem
w narracje serialu (Pilipets, 2019), a z drugiej — obcigzeniem i zmeczeniem
widzow (Pierce-Grove, 2017).

Binge-watching jest przedmiotem zainteresowania naukowcow, takze tych,
ktorzy starajg sie uporzadkowac dotychczasowg wiedze o tym zjawisku. Wsrod
coraz bogatszej literatury przedmiotu mozna znalez¢ prace analizujgce to zjawi-
sko np. z perspektywy mediow: definicyjnej (Pierce-Grove, 2017) czy dyskursu
medialnego (De Keere i in., 2021). Pojawiajg sie tez systematycznie przeglady
definicji tego terminu. Ich autorzy (np. Flayelle i in., 2020b; Starosta i Izydor-
czyk, 2020a; Merikivi i in., 2020) koncentrujg sie glownie na wyselekcjonowaniu
i opisaniu cech BW oraz jego skutkow. Brakuje natomiast, wedlug naszej wiedzy,
analiz traktujgcych BW jako interdyscyplinarny obszar badawczy, w ktorych
najwiekszy nacisk kladziono by na cele i sposoby badania zjawiska. Zniwelo-
waniu tej niszy stuzy niniejszy artykul, w ktorym dazymy do omowienia BW
jako przedmiotu badan naukowych, szczegdlnie z perspektywy medioznawstwa.

Uktad tekstu przedstawia sie nastepujgco: po opisie implementowanej
metodologii przystepujemy do przedstawienia wynikow analizy. Na poczatku
omawiamy BW jako przedmiot badan interdyscyplinarnych, nastepnie metody,
narzedzia i techniki badawcze zastosowane w dotychczasowych badaniach nad
tym zjawiskiem. Na koniec charakteryzujemy otrzymane rezultaty, zmierzajac do
uchwycenia poczgtkowego etapu badan BW oraz wytaniajace sie z niego trendy.

1. Metodologia i procedura badawcza

Naszym glownym zamierzeniem jest przeglad literatury w celu nakreslenia
stanu wiedzy akademickiej o sposobach badania BW. Dla uporzgdkowania pracy
postawiliSmy nastepujace pytania badawcze:

1. Jak przedstawia sie stan piSmiennictwa o BW w aspekcie: chronologicznym,
wykorzystywanych form wydawniczych i interdyscyplinarnosci badan?

2. Jaka metodologiag postugujg sie badacze studiujacy BW, z uwzglednieniem:
metod, technik i narzedzi badawczych?

3. Jak przedstawia sie charakterystyka demograficzna badanych populacji?

4. Jakie sg cechy, motywy i skutki BW?
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Analize tekstow wyselekcjonowanych w trakcie przegladu literatury prze-
prowadziliSmy w kilku etapach. W pierwszej kolejnosci skorzystaliSmy z bazy
Web of Science Core Collection (frazy wyszukiwawcza: “<binge watching>
or <binge-watching> or <media marathoning>"). Nastepnie siegneliSmy po
bibliografie zalgcznikowe pozyskanych materialow, poszerzajac probke ba-
dawczg o materiaty z innych zrodel, m.in. katalogow bibliotecznych i zasobow
Google Scholar. Dzieki temu dotarliSmy do dodatkowych prac publikowanych
(w recenzowanych czasopismach spoza Web of Science) i niepublikowanych
(np. dysertacji doktorskich). Dzialania te zostaly przeprowadzone miedzy mar-
cem 2021 a styczniem 2022 r. W efekcie uzyskaliSmy lgcznie 141 opracowan.
PoddaliSmy je ocenie formalnej, sprawdzajac, czy materialy te recenzowano
i czy mialy one charakter naukowy. W nastepstwie tych dzialan zrezygno-
waliSmy z 15 publikacji. Finalnie na material badawczy zlozylo sie 126 prac,
w tym 113 artykulow, 5 tekstow w materialach konferencyjnych, 3 rozdziaty
w monografiach, 1 monografia i 5 prac niepublikowanych.

2. Wyniki badan
2.1. Stan piSmiennictwa o BW

W tabeli 1 wida¢ wyrazny wzrost liczby prac naukowych o BW (od pojedyn-
czych w 2014 roku do licznych w latach 2019-2021). Wiekszo$¢ publikacji (idgc
tropem afiliacji autora/autoréw, miejsca wydania i tytutu czasopisma) miesci
sie¢ w obszarach psychologii, badan komunikologicznych i medioznawczych
(tabela 1). Co ciekawe, juz na tym etapie przyporzadkowanie badan nad BW
do konkretnej, pojedynczej dziedziny/dyscypliny bywa trudne, poniewaz zjawisko
analizowane jest z pespektywy interdyscyplinarnej.

Jako pierwsi fenomenem BW zainteresowali sie autorzy reprezentujgcy za-
rzadzanie i marketing, lecz najczesciej badali je psycholodzy. Wigzalo sie to za-
pewne z podejrzeniem, ze intensywne ogladanie moze uzalezniac¢ (jednak ze nie
dzieje sie tak zawsze, dowiedli Ort i in., 2021). Psycholodzy czesto pochylali sie
nad motywami i konsekwencjami bingowania. Analizowali, dlaczego ludzie tak
chetnie podejmuja te forme aktywnosci i jak wplywa to na nich, na ich bliskich,
na funkcjonowanie w grupie i realizacje obowigzkow. Skutkami BW interesowali
sie tez przedstawiciele medycyny, np. w powigzaniu zjawiska z problemami ze
snem, odzywianiem, otyloscig czy chorobami uktadu sercowo-naczyniowego,
trawiennego. Silnie reprezentowane byly rowniez komunikacja spoteczna
i medioznawstwo, szczegolnie odnosnie do motywow bingowania i jego konse-
kwencji dla relacji spotecznych. Binge-watching badano réwniez w odniesieniu
do marketingu (11 pozycji), medycyny/nauk o zdrowiu (9), informatyki/systemow
informacyjnych (5), filmoznawstwa (4), zarzgdzania (3), ekonomii (3), a takze
psychiatrii, pedagogiki, statystyki, socjologii kultury, sztuk pieknych (po 1).
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Tabela 1
Teksty naukowe o0 BW wedtug reprezentacji dyscypliny (2014-2021)
Dyscyplina/rok 2014 | 2015 | 2016 | 2017 | 2018 | 2019 | 2020 | 2021 | Lacznie
Psychologia - - 3 1 2 10 11 9 36
Komunikacja spoteczna - - 1 5 5 8 4 3 26
Medioznawstwo - - 2 2 6 7 4 2 23
Marketing 1 1 1 1 1 4 2 0 11
Medycyna/nauki o zdrowiu | — - - 1 2 2 2 2 9
o sems [ [
Filmoznawstwo - - - - - - - 4 4
Zarzadzanie 1 - - 1 - 1 - 4
Ekonomia — — — - 1 1 1 — 3
Psychiatria - - - - - - 1 - 1
Pedagogika - - - 1 - - - - 1
Socjologia kultury - - - - - - - 1 1
Statystyka - - - - - - 1 - 1
Sztuki piekne - - - - - 1 - - 1
Lacznie 2 1 8 13 18 34 27 23 126

Zrédto: opracowanie wlasne.

2.2. Metodologia badahh BW

Jak wynika z tabeli 2, zastosowanie metod ilosciowych i jakosciowych
roztozylo sie dos¢ rownomiernie, w czesci projektow zas — najczesciej wielo-
etapowych — wykorzystano metodologie mieszang (dlatego suma technik po
zliczeniu jest wyzsza niz 114 tekstow, w ktorych zidentyfikowaliSmy komponent
badawczo-empiryczny).

Wsréd technik iloSciowych przewazaty badania ankietowe (np. Granow i in.,
2018; Rubenking i Bracken, 2018; Starosta i in., 2021b), w kilku projektach
zas$ wykorzystano analize danych medycznych (Wise, 2018), dotyczacych np.
gltosowan na poszczegolne odcinki wybranych seriali (Karmarkar i Venkatra-
man, 2017) lub korzystania z platform wideo (Schweidel i Moe, 2016; Wang
iin., 2017; Castro i in., 2019; Grimshaw i in., 2020) i portali spotecznosciowych
(Ameri i in., 2019).

Badania jako$ciowe zdominowaly przeglady literatury, w wiekszosci powig-
zane z pracami koncepcyjnymi zmierzajacymi do przygotowania modelu teore-
tycznego BW (Flayelle i in., 2019a; Jenner, 2019; Ganfle i Kunz-Kaltenhaeuser,
2020; Halfmann i Reinecke, 2020; Merikivi i in., 2020). Zgodnie z deklaracjami
autorow byty one wstepem do dalszych prac badawczych lub ich syntezg.
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Tabela 2
Metody i techniki badawcze w badaniach BW (2014-2021)
Metody i techniki badawcze Zastosowania

Metody iloSciowe 54

jakosciowe 45

mieszane 18
Techniki iloSciowe badania ankietowe 63

analiza danych 8
Techniki jakoSciowe |przeglad literatury 20

IDI (poglebione wywiady indywidualne) 13

FGI (zogniskowane wywiady grupowe) 7

analiza tresci/zawartosci 9

eksperyment 14

studium przypadku 4

obserwacja

praca koncepcyjna 7

Zrédto: opracowanie wlasne.

Poglebione wywiady indywidualne przeprowadzano przed badaniami iloscio-
wymi (Panda i Pandey, 2017; Nanda i Banerjee, 2020); stuzyty one tez poznaniu
czynnikow wplywajgcych na postawy i zachowania oséb bingujacych (Da Co-
sta, 2019; Feiereisen, 2019; Perks, 2019b; Jones i in., 2020; Steiner i Xu, 2020;
Gumus, 2021). Z kolei dzigki zogniskowanym wywiadom grupowym opracowy-
wano narzedzia do badan ilosciowych (Flayelle i in., 2019a) oraz, podobnie jak
w IDI, wykorzystywano je do poznawania motywacji os6b bingujacych (Mikos,
2016; Devasagayam, 2014; Flayelle i in., 2017; Panda i Pandey, 2017; Rubenking
iin., 2018; Gangadharbatla i in., 2019).

Technike eksperymentu zastosowano m.in. wobec widzow Amazon Prime.
W ten sposob badano réznice w oddzialywaniu oglgdanego materiatu w za-
leznosci od tego, czy byta to tzw. tradycyjna telewizja czy streaming (Billard,
2019). Po eksperyment siegnieto tez w studiach praktyki BW w kontekscie jego
czestotliwosci, czasu i migjsca (Horvath i in., 2017; Lu i in., 2017; Castro i in.,
2019; Flayelle i in., 2020c), wptywu bingowania na posiadanie abonamentu na
platformach (Godinho de Matos i Ferreira, 2018), analizach poziomu zanurze-
nia w narracje (Jones i in., 2018; Erickson i in., 2019; Warren, 2020) i badaniu
roznic w relacjach spotecznych miedzy osobami bingujgcymi i niebingujacymi
(Ferchaud, 2020). W projekcie medycznym (Kilian i in., 2020; Dieterich i in.,
2021) wykonano takze badanie EEG (encefalografie) po to, by pozna¢ specyfike
pracy mozgu u os6b bingujacych.

Analize zawartosci komentarzy na Facebooku przeprowadzitl Boca (2017;
2019), za pierwszym razem badajac stosunek respondentow do swojego bingo-
wania, za drugim — ich motywacje. Laban, Zeidler i Brussee (2020) przeanali-
zowali wplyw lokowania produktu na oglgdanie materiatow audiowizualnych.
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W 2016 roku Jenner zaproponowala studium przypadku Netfliksa jako
»potentata bingowalnych” produkcji. Ziindel (2019) takze siegnal po te platfor-
me, szukajgc roznic w elementach tekstowych (etykietach, opisach) wzgledem
klasycznego, tradycyjnego programu telewizyjnego, ktore zachecajg widzow
do bingowania. Studium przypadku pojawito sie tez w badaniach dotyczacych
probleméw zdrowotnych intensywnie bingujgcych pacjentéw (Rangarajan
i Forman, 2019; Sharma i in., 2019).

Wobec powyzszego mozna stwierdzié¢, ze badania jakosciowe stuzyly najcze-
Sciej uporzadkowaniu dotychczas zebranej wiedzy, budowaniu teorii i tworzeniu
nowych koncepcji. Pelnilty takze funkcje dziatan przygotowawczych do badan
iloSciowych (tworzenie i/lub pilotaz narzedzi) lub pogtebiajacych pozyskang
ta drogg wiedze. Z kolei badania ilosSciowe pozwalaly na uzyskanie szerszego
obrazu BW — w kontekscie wyborow, praktyk, motywacji, emocji widzow i in-
dywidualnych lub spotecznych skutkéw bingowania.

Jesli za$ chodzi o narzedzia badawcze, to w Srodowisku psychologéw oraz
komunikologéw opracowano kilka instrumentéw z myslg o potrzebach badania
recepcji materiatow filmowych, w tym BW. Dwa z nich przygotowala Flayelle
z zespolem (2019a). Byly to kwestionariusze: Watching TV Series Motives Ques-
tionnaire (WTSMQ) i Binge-Watching Engagement and Symptoms Questionnaire
(BWESQ). Ich wstepne wersje przetestowano pilotazowo podczas wywiadow
grupowych, a nastepnie potwierdzono wiarygodnos¢ i dobre wlasnosci psycho-
metryczne tych narzedzi. Nastepnie wykorzystano je w badaniach na duzych
probach (odpowiednio n=6556 i n=5272). Celem prac byta walidacja narzedzi
w réznych grupach kulturowych oraz zebranie i analiza pozyskanych danych.
Przebadano tgcznie 12 616 respondentow (widzow seriali telewizyjnych) z 9 grup
jezykowych i krajow, ze wszystkich kontynentow. Wykazano m.in. podobien-
stwa w relacji miedzy motywacjami i zachowaniami powigzanymi z BW oraz
negatywnymi skutkami zdrowotnymi. Francuskojezyczne wersje obu kwestio-
nariuszy wykorzystano w kolejnych projektach (Flayelle i in., 2019b; Flayelle
iin., 2020c; Anozie, 2020). Ich walidacje, zakonczong wnioskiem pozytywnym,
przeprowadzono tez w Turcji (Demir i Batik, 2020).

W badaniach czestotliwosci i motywacji do BW w Polsce wykorzystano
autorski formularz — Questionnaire of Excessive Binge-Watching Behaviors
(Starosta i in., 2019; Starosta i in., 2020b). W badaniu takze weryfikowano
dwa narzedzia: wspomniany formularz i polskg adaptacje kwestionariusza —
Viewing Motivation Scale (Rubin i in., 2020). Projekt objal tgcznie 1004 osoby.
Wykazano w nim wiarygodnos¢ i uzyteczno$¢ obu tych narzedzi, stwierdzono
tez znaczacy zwigzek miedzy czestotliwoscig bingowania a motywacja eskapi-
styczng i radzeniem sobie z samotnos$ciag.

W 2021 r. opublikowano dwa raporty z projektow, w ramach ktorych przy-
gotowano i przetestowano kolejne dwa kwestionariusze. Pierwszym z nich
byt Binge-Watching Addiction Questionnaire (Forte i in., 2021). Skiadat sie
z 20 pytan, z odpowiedziami udzielanymi na pieciopunktowej skali Likerta,
dotyczacych zachowan wykraczajacych poza norme, a takze reakcji innych
0s6b na bingowanie respondentéw. W jego wyniku wskazano cztery czynniki
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opisujgce zachowania mogace swiadczy¢ o uzaleznieniowym charakterze BW.
Sa to pragnienie (gtod, poszukiwanie przyjemnosci), zaleznosc, przewidywanie
negatywnych konsekwencji i ich unikanie.

Natomiast Viens i Farrar (2021) zalozyli, ze przed mierzeniem negatyw-
nych aspektow BW warto pozna¢ ogdlng skale jego wystepowania. W tym celu
powstata General Binge Watching Scale (GBWS). Jest to narzedzie podsta-
wowego pomiaru BW, umozliwiajgce stwierdzenie, czy danego widza mozna
uznact za binge-watchera. GBWS to skala dwuczynnikowa stuzgca oszacowaniu
podstawowego i impulsywnego BW. W badaniu na dwoch grupach studentéw
jednej z amerykanskich uczelni (278 os6b w pierwszej wersji i 392 w finalnej)
potwierdzono wiarygodnosé kazdego z czynnikow, tj. podstawowego BW (sktada
sie z trzech elementéw mierzgcych intensywnos¢ bingowania) i impulsywnego
BW (zawiera cztery komponenty, okreslajace poziom impulsywnos$ci i inten-
cjonalnosci ogladania). Dodatkowo autorki opracowaty, wykorzystaty i przete-
stowaty Single-Program Binge-Watching Scale (SPBWS), stuzgcg do pomiaru
bingowania pojedynczego programu. Miala ona analogiczng strukture i podobny
zakres pytan jak wspomniana wyzej GBWS.

2.3. Badane populacje i grupy badawcze

Wielkos¢ proby badawczej wigzata sie z wybrang dla danego projektu me-
todologia. W 63 badaniach realizowanych wylacznie z zastosowaniem kwestio-
nariuszy ankiet wyrozniliSmy nastepujace typy prob badawczych (tabela 3):

* grupy studenckie: czasami z zawezeniem do aktywnego oglgdania tresci au-
diowizualnych o roznej wielkosci i charakterystyce, wsrod nich najmniejsza
byla grupa 66 osob z prywatnego uniwersytetu (Anozie, 2020), a najwieksza —
grupa 12 616 studentow z 17 krajow (Fayelle i in., 2020a);

* mieszkancy krajow i/lub miast (proby badawcze od 169 do 1277 o0s6b): np. spo-
lecznosc arabska z Abu Zabi (Ahmed, 2017); obywatele czterech krajow Azji
Poludniowo-Wschodniej (Dixit i in., 2020) lub Korei Poludniowej (Shim i Kim,
2018; Shim i in., 2018); Wlosi (Boursier i in., 2021; Forte i in., 2021); Taj-
wanczycy w wieku powyzej 20 lat (Sung i Chang, 2021); millenialsi z Jakarty
posiadajacy konta na Netfliksie (Susanno i in., 2019);

¢ klienci Amazon Mechanical Turk — AMT - ustugi crowdsourcingowej firmy
Amazon (proby badawcze miedzy 160 a 800 osob) (Conlin i in., 2016; Tefertiller
i Maxwell, 2018; Pittman i Steiner, 2019; Aghababian i in., 2021; Ort i in.,
2021; Viens i Farrar, 2021);

* widzowie seriali (proby badawcze miedzy 263 a 4039 osob): w wieku 16 i wiecej
lat (Granow i in., 2018); francuskojezyczni widzowie seriali i aktywni czton-
kowie spotecznosci fanowskich w mediach spotecznosciowych (Flayelle i in.,
2019b); ogladajacy konkretne seriale (Pittman i Sheehan, 2015); widzowie
z Korei Potudniowej (Yoo i in., 2020); uzytkownicy platform streamingowych
ijednoczesnie respondenci chinskiego panelu badawczego sojump.com (Song
iin., 2021);
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® po prostu ,dorosli” (préba badawcza od 86 do 926 respondentow) (Exelmans
i van den Bulck, 2017; Rubenking i Bracken, 2018; Walton-Pattison i in.,
2018; Karuza Podgorelec, 2020; Steins-Loeber, 2020; Vizcaino i in., 2020).

Jak juz wspomniano, kwestionariusz ankiety stosowano w powigzaniu z in-
nymi technikami badawczymi. Projekty realizowano na podobnych populacjach.
Badania obejmowaty wowczas studentow (grupy miedzy 48 a 288 oséb; Horvath
iin., 2017; Panda i Pandey, 2017; Gangadharbatla i in., 2019; Erickson i in.,
2019; Flayelle i in., 2020c); klientéw AMT (miedzy 105 a 420 oséb; Billard, 2019;
Ferchaud, 2020; Warren, 2020); widz6w serialu dostepnego na platformie Hulu
(273 osoby; Walter i in., 2018); dorostych (30 osob; Devasagayam, 2014) i duze
populacje respondentow francuskojezycznych (Flayelle i in., 2019a).

W oémiu badaniach opartych wylgcznie na technice IDI rozmawiano gléwnie
z osobami dorostymi (Steiner i Xu, 2020), spelniajgcymi dodatkowe kryteria,
takie jak: brak dzieci (oznaczajacy wiecej czasu na ogladanie; Feiereisen, 2019);
bingowanie (Jones i in., 2020); problemy zdrowotne (Perks, 2019a, 2019b)
i korzystanie z platform streamingowych (Gumus, 2021). W jednym badaniu
uczestniczyli kanadyjscy studenci (od 12 do 36 os6b) realizujgcy projekt o BW
(Da Costa, 2019). Wywiady przeprowadzono takze z nastolatkami w wieku
13-17 lat (Thomas i in., 2020).

Badaniami, w ktorych jako jedng z kilku technik zastosowano IDI, objeto
widzow (Nanda i Banerjee, 2020) i studentéow (Panda i Pandey, 2017).

W FGI, zastosowanych w trzech projektach jako technika samodzielna
1w czterech w powigzaniu z innymi, grupe badawczg tworzyli dorosli (14—16 os6b;
Devasagayam, 2014; Mikos, 2016), studenci (miedzy 6 a 90 osob; Gangadharbatla
iin., 2019; Panda i Pandey, 2017; Rubenking i in., 2018) i widzowie regularnie
ogladajacy seriale (7 osob; Flayelle i in., 2019a).

Eksperymenty (wdrozone w 20 projektach, samodzielnie lub w formie mie-
szanej) zrealizowano w roznych grupach. Byli to studenci (od 51 do 800 osob;
Horvath i in., 2017; Lu i in., 2017; Woolley i Sharif, 2019; Erickson i in., 2019;
Ferchaud, 2020; Flayelle i in. 2020¢; Warren, 2020), klienci AMT (miedzy 105
a 2682 osoby; Lu i in., 2017; Billard 2019; Woolley i Sharif, 2019; Warren,
2020), widzowie seriali (od 15 do 273 0sob; Walter i in., 2018; Jones i in., 2018)
i dorosli (miedzy 13 a 218 os6b; Lu i in., 2017; Castro i in., 2019; Dieterich i in.,
2021; Kilian i in., 2021).

W dwoéch projektach opartych na studium przypadku (Rangarajan i Forman,
2019; Sharma i in., 2019) badano pojedyncze osoby i ich stan zdrowia, w tym
negatywne efekty BW (zwigzane przede wszystkim z brakiem ruchu).

Jak pokazano w tabeli 3, najczesciej badang grupa byli studenci, co niewat-
pliwie wynika z tatwej do nich dostepnosci (chociaz taki wybor mogt by¢ takze
podyktowany tym, ze jako ludzie mlodzi intensywnie ogladali tresci audiowi-
zualne na platformach). Nastepnie badano dorostych, definiujgc ich w sposéb
otwarty (w opisie proby pojawiato sie wytgcznie okreslenie adults) lub zawezony,
np. ze wzgledu na postugiwanie sie wybranym jezykiem, bezdzietnosc itd. Czesé
badaczy w doborze proby korzystalta z narzedzia AMT, inni koncentrowali sie
na wyselekcjonowanych grupach: widzach seriali (w tym konkretnych tytutow)
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Tabela 3
Sktad i liczebnosci grup badawczych w badaniach BW (2014-2021)
Grupa badawcza Technika badawcza | Rozpietos¢ proby plf:)_;(;f{tzzw
Studenci ankieta 66-12.616 18
ankieta + inne 48-288 7
IDI (+ inne) 15-60 3
FGI (+ inne) 6-90 3
eksperyment (+ inne) 51-800 8
Klienci Amazon Mechanical Turk ankieta 160-800 7
ankieta + inne 105-420 3
eksperyment (+ inne) 105-2.682 5
Mieszkancy miast i/lub krajow ankieta 169-1488 9
Widzowie seriali (takze konkret- ankieta 263-4039 9
nych tytutéw) ankieta + inne 273 1
IDI (+ inne) 12-15 2
FGI (+ inne) 7 1
eksperyment (+ inne) 15273 2
Dorosli ankieta 86-926 8
ankieta + inne 30-6.556 2
IDI (+ inne) 12-36 4
FGI (+ inne) 14-16 2
eksperyment (+ inne) 13-218 5
Pojedyncze osoby studium przypadku 1 2

Zrédto: opracowanie wlasne.

lub abonentach platform VOD/streamingowych. W kilku krajach lub regionach
(glownie azjatyckich) przeprowadzono ankiety kierowane do licznej populacji
mieszkancow.

Warto podkresli¢, ze odnalezliSmy jedno badanie reprezentatywne, prze-
prowadzone na spotecznosci amerykanskich dorostych powyzej 25 lat (Ruben-
king i Bracken, 2018). Grupe te, liczacg 421 oso6b, uzyskano dzieki wspolpracy
z Qualtrics Panel Survey. W efekcie tego badania stwierdzono, ze BW jest
powigzany z przyzwyczajeniami, regulowaniem emocji, przyjemnoscig ptynacg
z przewidywania dalszego ciggu narracji, ale tez z bycia zaskakiwanym.

2.4. Binge-watching: motywacje i skutki

W tym podrozdziale w ramach badan przeanalizowano charakter i rozwdj
zjawiska w szerszym konteks$cie odbioru mediéw; motywacje osobiste osob
bingujacych i czynniki motywacyjne generowane przez podmioty komercyjne
oraz skutki oglgdania BW.
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2.4.1. Osobiste motywatory i czynniki sprzyjajace BW

Bingowanie w duzej mierze postrzegano jako przyjemny sposob spedzania
wolnego czasu, wsrod motywatorow diagnozujac hedonizm, odpoczynek, relaks,
ucieczke przed nudg i samotnoscig (Pittman i Sheehan, 2015; Sung i in., 2018;
Castro 1 in., 2019; Karuza Podgorelec, 2020; Sung i in., 2018; Steiner i Xu,
2020; Ort i in., 2021).

Wskazano takze eskapizm, czyli umykanie przed stresem, odrywanie sie
od codziennosci i jej probleméw, wyregulowanie emocji (Rubenking i Bracken,
2018; Ort i in., 2021). Z takg postawg czesto wigzala sie prokrastynacja, rozu-
miana jako che¢ op6znienia realizacji zadan i unikanie wypelniania obowigz-
kow (Panda i Pandey, 2017; Jones i in., 2018; Rubenking i in., 2018; Susanno
iin., 2019; Gangadharbatla i in., 2019; Castro i in., 2019; Sharma i in., 2019;
Merill i Rubenking, 2019; Halfmann i Reinecke, 2020). Wéréd przyczyn BW
wymieniano takze tzw. lek przed odlgczeniem (FOMO) (np. Conlin i in., 2016).

Intensywnosé BW rosta wraz z potrzeba odpoczynku, oderwania i zanurzenia
w inny $§wiat (Pittman i Sheehan, 2015). W tym miejscu warto wspomniec o tzw.
flow, czyli gtebokim wejsciu w narracje. To immersyjne zatopienie sie w fikcje
wspomagali producenci tresci audiowizualnych, np. przy uzyciu suspensu, dzieki
budowaniu napiecia, zawieszeniu akcji (Rubenking i Bracken, 2018; Rubenking
iin., 2018; Gangadharbatla i in., 2019; Ferchaud, 2020; Karuza Podgorelec,
2020). Michael Samuel (2017) kojarzyl flow ze zmeczeniem koniecznoscig cig-
glego wybierania, wigzac BW z niechecig lub niezdolnoscig do podjecia decyzji.

Zjawiska BW nie uznawano wytgcznie za aktywnos¢ zindywidualizowang,
izolujacg, podejmowang w samotnosci. Badacze wymieniali jego relacyjny aspekt
spoleczny, chociazby mozliwo$¢ wspolnego oglgdania, rozmowy o serialach,
identyfikowania sie z ich bohaterami (Matrix, 2014; Pittman i Sheehan, 2015;
Panda i Pandey, 2017; Rubenking i in., 2018; Perks, 2019a, 2019b; Susanno
iin., 2019; Gangadharbatla i in., 2019).

Posrod motywacji negatywnych mozna wymieni¢ (paradoksalnie) przedtuza-
nie bingowania z obawy przed poczuciem winy za stracony czas i niewykonane
obowigzki (Panda i Pandey, 2017) i poczucie samotnosci: jesli stawala sie ona
glownym motywatorem BW, to czesto wigzala sie z ryzykiem uzaleznienia
(Starosta i in., 2019). Do problematycznego, nadmiernego ogladania prowadzi-
ly takze trudnosci w samokontroli, brak planowania i motywacje ucieczkowe
(Starosta i in., 2021a).

2.4.2. Czynniki motywacyjne generowane przez podmioty komercyjne

Devasagayam (2014) twierdzil, ze dostawcy tresci celowo i skutecznie wcig-
gajg klientow w uzaleznienie od BW. Lu, Karmarkar i Venkatraman (2017)
uznali, ze sekwencyjna konstrukcja materiatu filmowego sprzyja przedlu-
zaniu ogladania, co producenci uwzgledniajg na etapie opracowania serialu.
Struktura odcinkowa wplywa zaré6wno na planowanie sesji bingowania, jak
i na samo oglgdanie. Wigze sie to z przyjemnoscig ptyngcg z milego spedzenia
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czasu i poczucia satysfakeji, a nawet uzytecznosci bingowania, wynikajacej
z dokonczenia pewnego procesu.

7 drugiej strony BW stanowito pewne ryzyko dla dostawcow tresci. Zbyt
szybkie oglgdanie powodowalo, ze widzowie tracili zainteresowanie oferta,
a w konsekwencji koniecznoscig ptacenia abonamentu (Godinho de Matos
i Ferreira, 2018). Formg zapobiegania odchodzeniu klientow bylo réoznicowanie
sposobow dostarczania tresci oraz system rekomendacji, o ktorym pisal Ztuindel
(2019). Badacz analizowal zmiany w prezentowaniu oferty programowej na
platformach, majgce na celu zachecanie uzytkownikow do dalszego bingowa-
nia. Warto zaznaczy¢, ze Nanda i Banerjee (2020) uznali, iz powyzej poruszone
kwestie sg wazne z perspektywy dziatalnosci marketingowej producentow tresci
i ochrony praw konsumenta.

Binge-watching uznano tez za zrodlo informacji o stylach zycia i relacjach
miedzyludzkich klientéw platform, np. przez obserwacje ich aktywnosci w me-
diach spotecznosciowych (Pilipets, 2019). Takg wiedze dostawcy mogli wykorzy-
sta¢ do mocniejszego przywigzania widzow do konkretnych marek medialnych.

2.4.3. Skutki BW

O pejoratywnych skutkach BW wspominano w badaniach poswieconych
uzaleznieniowemu charakterowi bingowania (np. Sun i Chang, 2021; Starosta
iin., 2021a, 2021b). Wskazywano na samo zagrozenie i ryzyko uzaleznienia
(Devasagayam, 2014), ale tez na poczucie przymusu i kompulsywnosci oglada-
nia (Krsti¢, 2018; Pierce-Grove, 2017). Jego przejawy obserwowano raczej przy
okazji nieplanowanego BW (Riddle i in., 2018).

Przy okazji nalezy podkreslic, ze badacze starali sie obiektywnie rozrézniac
BW niezagrozony ryzykiem uzaleznienia od BW ryzykownego, ale dotyczacego
malego odsetka aktywnych binge-watcheréw (zob. Flayelle i in., 2019a, 2019b;
Ort iin., 2021).

Niektorzy autorzy wymieniali inne negatywne konsekwencje BW, tj. ryzyko
dla np. rodziny, pracy, zdrowia, zycia towarzyskiego i zdrowia psychicznego
(Flayelle i in., 2019a; Pierce-Grove, 2017). Sugerowano tez, ze BW jest zacho-
waniem niejednorodnym, charakteryzujgcym sie co najmniej dwoma sposobami
manifestacji: wysoce przyjemnym doswiadczeniem zwigzanym z duzym zaan-
gazowaniem w ogladanie oraz zachowaniem obcigzonym znaczgcym ryzykiem
problematycznego korzystania z technologii, stanowigcym nawet zagrozenie
dla zdrowia psychicznego (Flayelle i in., 2020a).

Jako efekt BW podawano pogorszenie relacji spotecznych (Gangadharbatla
iin., 2019; Dhanuka i Bohra, 2019), negatywny wplyw zjawiska na zdrowie
emocjonalne, fizyczne i psychiczne (Dhanuka i Bohra, 2019), szkole i prace
(Gangadharbatla i in., 2019), codzienne zarzadzanie czasem, realizacje celow,
tolerancje stresu (Ilyas i Qureshi, 2020) i pamie¢ (Horwath i in., 2017).

Wsrod negatywnych skutkow BW wymieniano jeszcze np. tendencje do nie-
stabilnosci emocjonalnej, bezkompromisowosci, braku wytrwalosci (Starosta
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iin., 2020); depresje i impulsywnos$¢ (Ahmed, 2017; Steins-Loeber i in., 2020)
oraz zal za straconym czasem — zaleznym od stopnia zaangazowania uwagi
podczas seansu (Pittman i Steiner, 2019). Jenner (2017) wzmiankowala jeszcze
0 poczuciu winy wynikajacym z poswiecania zbyt duzej iloSci czasu na ogladanie
(Jenner, 2017), ale jak wskazywali Castro i in. (2019), uczucie to, czesto towa-
rzyszace niezamierzonemu i niekontrolowanemu BW, nie pojawialo sie zawsze.

Osobng kategorig negatywnych konsekwencji byly te dotyczace zdrowia
fizycznego. Wykazano m.in., ze spedzanie dtugiego czasu przed ekranem moze
prowadzi¢ do zakrzepicy zyt glebokich i zatorowosci ptucnej (Rangarajan i For-
man, 2019), nowotworéw odbytu (Wise, 2018), zaburzen snu (Exelmans i van
den Bulck, 2017) i ztych nawykéw zywieniowych (Vizcaino, 2020; Aghababian
iin., 2021).

Pojawialy sie tez glosy, ze o ile cato$ciowo tego zjawiska nie mozna uznac za
patologiczne, o tyle wymaga ono szczegblnej kontroli i dalszych badan (Flayelle
iin., 2020b; Starosta i Izydorczyk, 2020; Gdnfle i Kunz-Kaltenhaeuser, 2020).

Co ciekawe, pozytywnym efektom bingowania poswiecono zdecydowanie
mniej uwagi. Podkreslano np., ze zwieksza ono poczucie autonomii i nieza-
leznosci ze wzgledu na mozliwo$ci wyboru (Granow i in., 2018). Tym samym
potwierdzono centralng role samostanowienia jako czynnika tgczacego kon-
sumpcje mediow, towarzyszacg jej rados¢ i dobrostan psychiczny. Vaterlaus
iin. (2018) wskazali, ze BW moze prowadzi¢ do nawigzywania lub poglebiania
relacji spotecznych, ale jednoczesnie zauwazyli, ze bingowanie moze powodowac
izolacje spoleczna. Socjalizacja i podtrzymywanie lub wzmacnianie kontaktow
spotecznych wymieniane byly jako pozytywy bingowania takze przez innych
autorow (np. Matrix, 2014; Rubenking i Bracken, 2018). Mozna tu rowniez
ostroznie uwzgledni¢ zachowania o charakterze eskapistycznym, ktore (choc
moga nies¢ grozne konsekwencje) pomagajg niekiedy zapomniec o problemach,
oderwac sie od trudnej codziennosci.

Niektore wnioski z badan opisanych w literaturze przedmiotu dotyczyty
zjawiska w szerszej perspektywie, wykraczajac poza kategorie motywow czy
skutkow bingowania. Bez watpienia srodowisko akademickie przyjeto, ze BW
jest odrebnym sposobem ogladania (Krsti¢, 2018) i specyficznym wyrazem bycia
aktywnym odbiorcg mediéw, ktory nie tylko pasywnie konsumuje pokazywane
tresci, ale tez podejmuje wysilek interpretacji, krytycznej analizy, reagowania
na przedstawiony material i wymiany zdan z innymi widzami (Matrix, 2014).

Whnioski

Poglebiona analiza literatury przedmiotu pozwolila odpowiedzie¢ na po-
stawione pytania badawcze. Przedstawiono rozwdj badan nad zjawiskiem BW
w ujeciu wielowymiarowym: chronologicznym (stopniowa intensyfikacja od
roku 2014), iloSciowym (wzrost zainteresowania badaczy widoczny w rosngcej
liczbie publikacji), formalnym (publikacje recenzowane, indeksowane w serwi-
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sach naukowych) i przedmiotowym (problem podejmowany przez przedstawi-
cieli r6znych dyscyplin, przede wszystkim psychologii, komunikacji spotecznej
i medioznawstwa).

W badaniach nad BW stosowane sa metody iloSciowe (czesciej) i jakosSciowe,
a w kolejnych etapach projektow takze oba rodzaje tgcznie. Opracowano do tej
pory kilka kwestionariuszy do badan iloSciowych, pozwalajacych na podsta-
wowy pomiar zjawiska, jego poréwnanie z tradycyjnym modelem ogladania
telewizji, a takze na poznawanie czynnikow sprzyjajacych rozwojowi zachowan
ryzykownych. Dokonana w roznych kregach kulturowych walidacja umozliwia
stosowanie ich na kolejnych grupach badawczych, w tym pozyskiwanie danych
poréwnawczych, oraz rozwdj wiedzy o skali i charakterze zjawiska w skali
globalne;j.

Wsrod populacji badanych dominujg studenci, w drugiej kolejnosci osoby
doroste, nastepnie wasko zdefiniowane grupy (klienci AMT, widzowie seriali)
i mieszkancy konkretnych obszarow. Ten dobor prob i reprezentowanych przez
nie populacji, podobnie jak tworzone i stosowane narzedzia badawcze, ilustruje
poczatkowy etap rozwoju obszaru badawczego budowanego wokot BW. Badane
grupy sg wiec przede wszystkim tatwo dostepne (studenci, uzytkownicy AMT),
z duzym prawdopodobienstwem spedzania wolnego czasu na bingowaniu.

Badania nad BW rozwijajg sie wielokierunkowo. Mozna tu wskaza¢ nurt
psychologiczny, skupiajgcy sie na badaniach motywow, skutkow, zaleznosci
z cechami osobowosci badz predyspozycjami osob ogladajgcych. Czes¢ naukow-
cow skupionych wokot tej problematyki zwraca szczegblng uwage na ryzyko
uzaleznienia od ogladania, stosujgc terminy ,mocniejsze” — BW problematyczny
badz nadmiarowy (Starosta i in., 2021b; Sun i Chang, 2021). Zapewne wejdg
one do stalego uzycia, jakkolwiek warto pamietaé, ze uzycie okreslenia ,nad-
miarowy binge” (ang. excessive binge) jest pleonazmem.

W nurcie komunikologiczno-medioznawczym spotykamy opisy bingowania
w réznych populacjach, rowniez z uwzglednieniem ich motywagji i skutkow, w szer-
szym konteks$cie konsumpcji mediow. Tu wskazaé mozna badania z pogranicza
medioznawstwa i marketingu lub zarzadzania, analizujace BW w kontekscie
oferty i strategii dostaweow tresci audiowizualnych.

W perspektywie kulturoznawczej czesciej analizowane sg kwestie sposobow
recepcji, takie jak zanurzenie w narracje, poczucie flow, zwigzek z bohatera-
mi. Trzeba jednak zaznaczyc, ze powyzsze watki badawcze nie sg rozlgczne
dla poszczegélnych dyscyplin. Mozna zatem zalozy¢, ze pojawienie sie BW
w repertuarze zachowan zwigzanych z konsumpcjg mediéw doprowadzito do
wyksztalcenia sie nowego, interdyscyplinarnego pola badawczego.

Nasza analiza ma zakres ogélny, co mozna postrzegac jako jednoczesnie
zalete i wade. Ma tez charakter eksploracyjny, stanowi wstep i zaproszenie
do bardziej poglebionych badan, m.in. odwotujacych sie do innych publikacji,
takze nierejestrowanych w bazie Web of Science. Pozwala dostrzec, jak cieka-
wym i interdyscyplinarnym zjawiskiem jest BW, ale tez pozostawia niedosyt
co do poglebionej analizy BW w ujeciu medioznawczym i komunikologicznym.
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Te kwestie pozostawiamy otwartg, ze wzgledu na obszerno$¢ materialu wy-
kraczajacg poza ramy niniejszego opracowania, jak rowniez nasze przyszie
plany badawcze.

Przedstawiona charakterystyka poczatkowego etapu rozwoju badan nad zja-
wiskiem BW ujawnia zreszta potrzeby i mozliwosci dalszych analiz. W aspekcie
metodologicznym cenne bytoby m.in. szersze wykorzystanie utworzonych juz
narzedzi do badan iloSciowych (w tym reprezentatywnych), studia poréwnaw-
cze miedzy roznymi populacjami, rozwdj badan jakosciowych. Zaangazowanie
innych niz wymienionych w artykule grup respondentow pozwolitoby zbudowac
pelniejszy, spojniejszy obraz BW. Pod wzgledem merytorycznym wartosciowe
byloby poglebianie badan psychologicznych i medioznawczych, uwzgledniajacych
szerszy kontekst spoteczny, kulturowy i ekonomiczny.
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Streszczenie

Celem niniejszego tekstu jest opis ilosciowego stanu piSmiennictwa na temat zjawiska
binge-watching, charakterystyka formalna badan nad nim (metody, techniki, populacje)
oraz przedstawienie motywow bingowania i jego skutkow. W artykule zastosowano
poglebiong analize literatury przedmiotu (126 publikacji za lata 2014-2021), w efekcie
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przedstawiajac rozwoj badan nad binge-watching jako interdyscyplinarnym polem
badawczym, z uwzglednieniem wyksztalcenia sie i réznicowania sie trendow badawczych,
czesciowo specyficznych dla poszczegdlnych nauk.

Binge-watching as an interdisciplinary research field
Summary

The authors of this text aim to quantitatively describe the state of the academic
literature on binge-watching, formally characterize the research on this phenomenon
(methods, techniques, population) and present its motives and consequences. The paper
applies an in-depth literature review analysis of binge-watching (126 publications for
the period 2014-2021) and discusses the development of research trends within the
interdisciplinary field of binge-watching.
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Introduction

Binge-watching (hereafter: BW) is a specific way of consuming audiovisual
content (binge means ‘excessive indulgence’). As Yoon Hi Sung et al. argue (2018),
this phenomenon is quite difficult to define. For example, Azza Ahmed (2017,
p- 193) considers it watching “more than one episode of a TV show in a short
period of time”. According to Jongsu Yoo et al. (2020), it means “watching
more than two episodes of the same TV show in one session more than twice
a week”, and Caroline L. Jarzyna (2021, p. 417) sees BW as “the ability to watch
an entire season of a TV series in one sitting over many hours”. Researchers
often highlight the intense nature of watching (Rubenking et al., 2018; Perks,
2019a; Forte et al., 2021), pointing to the number of episodes watched or the total
time spent in front of a screen. Condensation of use (receiving large amounts
of audiovisual content in a relatively short period of time, cf. Tefertiller and
Maxwell, 2018) and sequentiality (receiving several episodes or an entire season(s)
in one session, cf. Biesen, 2016; Viens and Farrar, 2021) are also accentuated.
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It is worth noting that binging focuses on popular entertainment
series, although some analysts argue that other serial productions, such as
documentaries, may also be found among the excessively watched content
(Ameri et al., 2019; Ericson et al., 2019).

The distinctive feature of BW is the viewer’s decisiveness, freed from the
primacy of linear television programming — here, it is the viewer who chooses
what, how, where, when, with whom and how much to watch (Shim et al.,
2018; Viens and Farrar, 2021; Rubenking et al., 2019). Viewers have a sense
of control over their actions because they acquire the power to use unlimited
resources to suit their own preferences, whether in terms of genre, content,
technology or time (Susanno et al., 2019). On the one hand, this freedom can
lead to immersion in the series narrative (Pilipets, 2019), and on the other,
to viewer strain and fatigue (Pierce-Grove, 2017).

Binge-watching has become the focus of researchers’ interest, including
those attempting to structure the existing knowledge about the phenomenon.
Among the increasingly rich literature on the subject, one can find works
analysing the phenomenon from a media perspective, for instance: definitional
(Pierce-Grove, 2017) or media discourse (De Keere et al., 2021). The reviews
of definitions of the term are also regularly published. Their authors (e.g. Flayelle
et al., 2020b; Starosta and Izydorczyk, 2020a; Merikivi et al., 2020) primarily
focus on singling out and describing the characteristic aspects of BW and its
effects. However, as far as it can be determined, there are no analyses treating
BW as an interdisciplinary research area, with the greatest emphasis on the
objectives and ways to study the phenomenon. This paper serves to bridge this
gap, with the aim of discussing BW as a research subject, particularly from
the perspective of media studies.

The paper is structured as follows: The methodology used is overviewed,
followed by the presentation of the results of the analysis. BW as a subject
of interdisciplinary research is first discussed, followed by the research
methods, tools, and techniques used in the course of the previous studies of this
phenomenon. Finally, the findings are characterised, attempting to capture the
initial stage of BW research and the trends emerging therefrom.

1. Research methodology and procedure

The main aim of the paper is to review the literature in order to chart the
landscape of academic knowledge on ways to study BW. In order to structure
the work, the following research questions were posed:

1. What is the current state of the literature on BW in terms of chronology,
forms of publication used and interdisciplinary nature of research?

2. What methodology is used by researchers studying BW regarding: methods,
techniques and research tools?

3. What are the demographic profiles of the populations studied?

4. What are the characteristics, motives and effects of BW?
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The study analysed the texts selected during the literature review in several
stages. First, the Web of Science Core Collection database was used (search
phrases: <binge-watching> or <binge-watching> or <media marathoning>). Next,
the appendix bibliographies of the retrieved material were consulted, expanding
the research sample to include material from other sources, including library
directories and Google Scholar resources. This helped to identify additional
published (in peer-reviewed journals not indexed by the Web of Science) and
unpublished (e.g. doctoral dissertations) papers. This process took place between
March 2021 and January 2022 and resulted in a collection of 141 papers, which
were then subjected to formal review, checking whether the materials were
peer-reviewed and scientific in nature. Following this, 15 publications were
excluded. Ultimately, the research material consisted of 126 papers, including
113 articles, five contributions to conferences, three chapters in monographs,
one monograph and five unpublished papers.

2. Research findings
2.1. Current state of the literature concerning BW

Table 1 shows a clear increase in the number of scientific papers dealing
with BW (from a single one in 2014 to multiple ones between 2019 and 2021).
Most of the publications (following the affiliation of the author(s), the place
of publication and the title of the journal) fall into the fields of psychology,
communication studies and media studies (Table 1). Surprisingly, even at this
stage, attributing research on BW to a specific, single field/discipline can prove
difficult, as the phenomenon is analysed from an interdisciplinary perspective.

Authors representing fields of management and marketing were the first
to take an interest in the BW phenomenon, yet psychologists have also been
studying it extensively. Presumably, this was related to the suspicion that
binge-watching can be addictive (however, this is not always the case, as was
proven by Ort et al., 2021). Psychologists are keen to delve into the motives
for and consequences of binging. They have analysed why people are so keen
to engage in this form of activity and how it affects them, their loved ones,
functioning in groups and fulfilling responsibilities. Medical professionals
have also been interested in the effects of BW, e.g. in linking the phenomenon
to problems related to sleep, nutrition, obesity or diseases of the cardiovascu-
lar and digestive systems. Social communication and media studies have also
been strongly represented, especially with regard to the motives for binging
and its effects on social relations. Binge-watching was also studied in relation
to marketing (11 items), medicine/health science (9), computer science/infor-
mation systems (5), film studies (4), management (3), economics (3), as well as
psychiatry, pedagogy, statistics, cultural sociology and fine arts (1 each).
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Table 1
Scientific texts on BW by discipline representation (2014—2021)
Discipline/year 2014 | 2015 | 2016 | 2017 | 2018 | 2019 | 2020 | 2021 | Total
Psychology - - 3 1 2 10 11 9 36
Social communication - - 1 5 5 8 4 3 26
Media studies - - 2 2 6 7 4 2 23
Marketing 1 1 1 1 1 4 2 0 11
Medicine/Health sciences - - - 1 2 2 2 2 9
S;Srzgqlzer science, information | B 1 1 1 B 1 1 5
Film studies - - - - - - - 4
Management 1 - - 1 - 1 - 4
Economics - - - - 1 1 1 - 3
Psychiatry - - - - - - 1 - 1
Pedagogy - - - 1 - - - - 1
Cultural sociology - - - - - - - 1 1
Statistics - - - - - - 1 - 1
Fine arts - - - - - 1 - - 1
Total 2 1 8 13 18 34 27 23 126

Source: own study.

2.2. BW research methodology

As demonstrated in Table 2, the use of quantitative and qualitative methods
was distributed fairly evenly, while some of the projects — most often multi-stage
ones — used a mixed methodology (which is why the total number of techniques
is higher than the 114 individual texts in which we identified the research-
empirical component).

Surveys predominated among quantitative techniques (e.g. Granow et al.,
2018; Rubenking and Bracken, 2018; Starosta et al., 2021b), and several
projects were involved in the analysis of medical data (Wise, 2018) concerning,
for example, voting for particular episodes of selected series (Karmarkar and
Venkatraman, 2017) or the use of video platforms (Schweidel and Moe, 2016;
Wang et al., 2017; Castro et al., 2019; Grimshaw et al., 2020) and social networks
(Amer et al., 2019).

Qualitative studies dominated the literature reviews, predominantly linked
to conceptual work aimed at preparing a theoretical model of BW (Flayelle
et al., 2019a; Jenner, 2019; Ganflle and Kunz-Kaltenhaeuser, 2020; Halfmann
and Reinecke, 2020; Merikiv et al., 2020). As declared by the authors, they
constituted a prelude to (or synthesis of) subsequent research work.
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Table 2
Research methods and techniques in BW research (2014-2021)
Research methods and techniques Applications

Methods quantitative 54

qualitative 45

mixed 18
Quantitative techniques surveys 63

data analysis 8
Qualitative techniques literature review 20

IDI (in-depth interviews) 13

FGI (focus group interviews) 7

content analysis 9

experiment 14

case study 4

observation

conceptual work 7

Source: own study.

In-depth interviews were conducted prior to quantitative research (Panda
and Pandey, 2017; Nanda and Banerjee, 2020), and they were also used to learn
about factors influencing the attitudes and behaviours of binging individuals
(Da Costa, 2019; Feiereisen, 2019; Perks, 2019b; Jones et al., 2020; Steiner and
Xu, 2020; Gumus, 2021). In contrast, quantitative research tools were developed
through focus group interviews (Flayelle et al., 2019a) and, as in the IDI, they
were used to explore the motivations of binging individuals (Mikos, 2016;
Devasagayam, 2014; Flayelle et al., 2017; Panda and Pandey, 2017; Rubenking
et al., 2018; Gangadharbatla et al., 2019).

The experiment was conducted on Amazon Prime viewers, among others.
In this way, differences in the impact of the viewed material were investigated
depending on whether it involved so-called traditional television or streaming
(Billard, 2019). The experiment was also used in studies on BW practice in the
context of its frequency, time and place (Horvath et al., 2017; Lu et al., 2017;
Castro et al., 2019; Flayelle et al., 2020c), the effect of binging on platform
subscription ownership (Godinho de Matos and Ferreira, 2018), in analyses
of levels of narrative immersion (Jones et al., 2018; Erickson et al., 2019; Warren,
2020) and exploring differences in social relationships between binging and
non-binging individuals (Ferchaud, 2020). An EEG (encephalography) study
was also performed as part of a medical project (Kilian et al., 2020; Dieterich
et al., 2021) to explore the particularities of brain activity in binging individuals.

Boca (2017; 2019) analysed the content of Facebook comments, investigating
respondents’ attitudes to their binging the first time and their motivations the
second time. Laban, Zeidler and Brussee (2020) looked into the effects of product
placement on watching audiovisual content.
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In 2016, Jenner proposed a case study of Netflix as a ‘bingeable potentate’
of productions. Zundel (2019) also chose the same platform, searching for
differences in textual elements (labels, descriptions) vis-r-vis classical, traditional
television programming that encourage viewers to binge. The case study was
also used in research on the health disorders experienced by intensively binging
patients (Rangarajan and Forman, 2019; Sharma et al., 2019).

In view of the above, it can be concluded that, more often than not, qualitative
research served the purpose of structuring the knowledge gathered so far,
developing theories and creating new concepts. It also involved preparatory
activities for quantitative research (development and/or pilot run of tools) and
deepened the knowledge gained in this way. In turn, quantitative research
provided a broader picture of BW — in terms of choices, practices, motivations,
emotions of viewers and individual or social effects of binging.

As far as research tools are concerned, several instruments have been
developed by psychologists and communicologists to meet the demands of the
study of the reception of video content, including BW. T'wo of them were prepared
by Flayellez et al. (2019a). These questionnaires were the Watching TV Series
Motives Questionnaire (WTSMQ) and the Binge-Watching Engagement and
Symptoms Questionnaire (BWESQ). Their initial versions were pilot tested
during group interviews, after which the reliability and good psychometric
properties of these tools were confirmed. They were then used in large sample
studies (n=6556 and n=5272, respectively). The aim of the work was to validate
the tools in different cultural groups and to collect and analyse the data
obtained. A total of 12,616 respondents (TV series viewers) representing nine
language groups and countries from all continents were surveyed. Among other
things, similarities in the relationship between motivations and behaviours
associated with BW, as well as negative health outcomes, were demonstrated.
French-language versions of both questionnaires were used in subsequent
projects (Flayelle et al., 2019b; Flayelle et al., 2020c; Anozie, 2020). They were
also validated in Turkey with a positive conclusion (Demir and Batik, 2020).

The study of BW frequency and motivation conducted in Poland used an
original form — the Questionnaire of Excessive Binge-Watching Behaviours
(Starosta et al., 2019; Starosta et al., 2020b). The study sought to validate
two tools as well: the aforementioned form and the Polish adaptation of the
questionnaire — the Viewing Motivation Scale (Rubin et al., 2020). The project
included a total of 1,004 individuals. In this project, the reliability and usefulness
of both tools were demonstrated, and a strong relationship was found between
frequent binging and escapist motivation and coping with loneliness.

In 2021, two project reports were published, which led to the development
and testing of two additional questionnaires. The first was the Binge-Watching
Addiction Questionnaire (Forte et al., 2021). It consisted of 20 questions, with
responses given on a five-point Likert scale, regarding behaviour outside the
norm, as well as the reactions of others to respondents’ binging. It identified
four factors that describe behaviours which could be indicative of the addictive
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nature of BW. These are craving (hunger, pleasure-seeking), dependence,
anticipation and avoidance of negative consequences.

In contrast, Viens and Farrar (2021) hypothesised that it would be useful
to know the overall scale of BW before measuring its negative aspects. To this
end, the General Binge Watching Scale (GBWS) was developed. It is a primary
measurement tool of BW which enables us to determine whether a viewer can
be considered a binge-watcher. The GBWS is a two-factor scale for estimating
both basic and impulsive BW. A study on two groups of students at an American
university (278 in the first version and 392 in the final version) confirmed the
reliability of each factor, i.e. basic BW (consists of three items measuring binge-
watching intensity) and impulsive BW (contains four components, indicating
the level of impulsivity and intentionality of watching). In addition, the authors
developed and tested the Single-Program Binge-Watching Scale (SPBWS)
to measure single-program binging. It shared a similar structure and a similar
range of questions as the GBWS mentioned above.

2.3. Study populations and research groups

The size of the research sample correlated with the methodology chosen
for the project. In the 63 studies carried out using survey questionnaires only,
we distinguished the following types of research samples (Table 3):

* student groups: sometimes narrowed down to active viewers of audiovisual

content of different sizes and characteristics, where the smallest included 66

people from a private university (Anozie, 2020), and the largest was a group

of 1,216 students from 17 countries (Fayelle et al., 2020a);

residents of countries and/or cities (research samples ranging from 169 to

1,277 individuals): e.g. the Arab community of Abu Dhabi (Ahmed, 2017);

citizens of four Southeast Asian countries (Dixit et al., 2020) or South Korea

(Shim and Kim, 2018; Shim et al., 2018); Italians (Boursier et al., 2021; Forte

et al., 2021), Taiwanese aged 20+ (Sung and Chang, 2021), Jakarta millennials

with Netflix accounts (Susanno et al., 2019);

* Amazon Mechanical Turk — AMT- clients of Amazon’s crowd-sourcing service
(research samples between 160 and 800 people) (Conlin et al., 2016; Tefertiller
and Maxwell, 2018; Pittman and Steiner, 2019; Aghababian et al., 2021; Ort
et al., 2021; Viens and Farrar, 2021);

* series audiences (survey samples between 263 and 4,039 people): aged 16

and over (Granow et al., 2018); French-speaking series viewers and active

members of fan communities on social media (Flayelle et al., 2019b); viewers
of particular series (Pittman and Sheehan, 2015); South Korean viewers (Yoo
et al., 2020); users of streaming platforms and also respondents of the Chinese

research panel sojump.com (Song et al., 2021);

simply ‘adults’ (research sample 86 to 926 respondents) (Exelmans and van

den Bulck, 2017; Rubenking and Bracken, 2018; Walton-Pattison et al., 2018;

Karuza Podgorelec, 2020; Steins-Loeber, 2020; Vizcaino et al., 2020).
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As mentioned previously, the survey questionnaire was used in conjunction
with other research techniques. Research projects covered similar populations
— students (groups between 48 and 288 people; Horvath et al., 2017; Panda and
Pandey, 2017; Gangadharbatla et al., 2019; Erickson et al., 2019; Flayelle et al.,
2020c¢); AMT clients (between 105 and 420 individuals; Billard, 2019; Ferchaud,
2020; Warren, 2020); viewers of a series available on the Hulu platform (273
individuals; Walter et al., 2018); adults (30 individuals; Devasagayam, 2014)
and large populations of French-speaking respondents (Flayelle et al., 2019a).

Eight research sessions relying solely on the IDI technique involved
interviewing mainly adults (Steiner and Xu, 2020) who met additional criteria
such as no children (meaning more time to watch; Feiereisen, 2019); binging
(Jones et al., 2020); health problems (Perks, 2019a, 2019b) and use of streaming
platforms (Gumus, 2021). One study involved Canadian students (ranging from
12 to 36 participants) conducting a BW project (Da Costa, 2019). Interviews were
also conducted among adolescents aged between 13 and 17 (Thomas et al., 2020).

The research, which employed IDI as one of several techniques, covered
viewers (Nanda and Banerjee, 2020) and students (Panda and Pandey, 2017).
In three projects, FGIs were used as a stand-alone technique, while in four
projects they were used in conjunction with other research methods. The research
group in all seven projects consisted of adults (14—16 people; Devasagayam, 2014;
Mikos, 2016), students (between 6 and 90 people; Gangadharbatla et al., 2019;
Panda and Pandey, 2017; Rubenking et al., 2018) and viewers who regularly
watch series (seven people; Flayelle et al., 2019a).

The experiments (used in 20 projects, either independently or in a mixed
format) were carried out across different groups. These included students
(between 51 and 800 people; Horvath et al., 2017; Lu et al., 2017; Woolley and
Sharif, 2019; Erickson et al., 2019, Ferchaud, 2020; Flayelle et al. 2020c; Warren,
2020), AMT clients (between 105 and 2682 individuals; Lu et al., 2017; Billard,
2019; Woolley and Sharif, 2019; Warren, 2020), series viewers (between 15 and
273 individuals; Walter et al., 2018; Jones et al., 2018) and adults (between
13 and 218 individuals; Lu et al., 2017; Castro et al., 2019; Dieterich et al.,
2021; Kilian et al., 2021).

In two case study applications (Rangarajani Forman, 2019; Sharma et al.,
2019), individuals and their health status were studied, including the negative
effects of BW (primarily related to lack of physical exercise).

As indicated in the table 3, students accounted for the most frequently
studied group, which is no doubt a result of their availability (although this
choice may also have been dictated by the fact that, being young, they watched
audiovisual content intensively on all platforms). Next, adults were studied and
defined either in an open way (only the term adults appeared in the description
of the sample) or in a narrow way, e.g. based on the use of a particular language,
childlessness, etc. Some researchers used the AMT tool, while others focused
on selected groups: series viewers (including specific titles) or subscribers
to VOD/streaming platforms. A few countries or regions (mainly in Asia)
conducted surveys targeting a large population of residents.
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Table 3
Composition and size of research groups in BW studies (2014—2021)
Research group Research technique Sample size O?I:lf:)}l;izs
Students survey 66-12.616 18
survey + other 48-288 7
IDI (+ other) 15-60 3
FGI (+ other) 6-90 3
experiment (+ other) 51-800 8
Amazon Mechanical Turk clients survey 160-800 7
survey + other 105-420 3
experiment (+ other) 105-2.682 5
City and/or country residents survey 169-1488 9
Series audiences (including specific |survey 263-4039 9
titles) survey + other 273 1
IDI (+ other) 12-15 2
FGI (+ other) 7 1
experiment (+ other) 15-273 2
Adults survey 86-926 8
survey + others 30-6.556 2
IDI (+ other) 12-36 4
FGI (+ other) 14-16 2
experiment (+ other) 13-218 5
Individuals case study 1 2

Source: own study.

One thing worth noting is that the study found a single representative survey
conducted in a community of US adults over 25 years of age (Rubenking and
Bracken, 2018). This group of 421 people was gathered through collaboration
with the Qualtrics Panel Survey. As a result of this study, BW was found to be
associated with habituation, emotion regulation, the pleasure derived from
anticipating the continuation of the narrative, and also from being surprised.

2.4. Binge-watching: motivations and consequences

In this subsection, the study allowed the researchers to analyse the nature
and development of the phenomenon within the broader context of media
reception, the personal motivations of binging individuals and the motivational
factors generated by commercial entities, as well as the effects of BW itself.
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2.4.1. Personal motivators and factors conducive to BW

Binging was predominantly perceived as an enjoyable leisure activity, with
hedonism, rest, relaxation, and getting rid of boredom and loneliness diagnosed
among the motivators (Pittman and Sheehan, 2015; Sung et al., 2018; Castro
et al., 2019; Karuza Podgorelec, 2020; Sung et al., 2018; Steiner and Xu, 2020;
Ort et al., 2021).

Escapism, i.e. avoiding stress, distancing oneself from everyday life and
its problems, and regulating one’s emotions, was also indicated (Rubenking
and Bracken, 2018; Ort et al., 2021). Procrastination, understood as the desire
to postpone tasks and avoid fulfilling responsibilities, was often associated
with this attitude (Panda and Pandey, 2017; Jones et al., 2018; Rubenking et
al., 2018; Susanno et al., 2019; Gangadharbatla et al., 2019; Castro et al., 2019;
Sharma et al., 2019; Merill and Rubenking, 2019; Halfmann and Reinecke,
2020). The so-called fear of missing out (FOMO) has also been cited among the
reasons for BW (e.g. Conlin et al., 2016).

The intensity of BW increased with the need for rest, detachment and being
immersed in a different world (Pittman and Sheehan, 2015). At this point, the
so-called flow, or deep immersion into the narrative, deserves a special reference.
This immersion into fiction has been supported by producers of audiovisual
content, e.g. with the use of suspense, through building tension, suspending the
action (Rubenking and Bracken, 2018; Rubenking et al., 2018; Gangadharbatla
et al., 2019; Ferchaud, 2020; Karuza Podgorelec, 2020). Michael Samuel (2017)
associated flow with the weariness of having to constantly choose something,
linking BW to an unwillingness or inability to make a decision.

The BW phenomenon was not considered to exclusively mean an
individualised, isolating activity undertaken in solitude. Researchers have cited
its relational social aspect, such as the opportunity to watch shows together,
discuss them, and identify with their characters (Matrix, 2014; Pittman and
Sheehan, 2015; Panda and Pandey, 2017; Rubenking et al., 2018; Perks, 2019a,
2019b; Susanno et al., 2019; Gangadharbatla et al., 2019).

Negative motivations included (paradoxically) a prolonged binging for fear
of guilt over wasted time and unfulfilled responsibilities (Panda and Pandey,
2017) and a sense of loneliness: if this became the main motivator for BW, it was
often associated with the risk of addiction (Starosta et al., 2019). Difficulties
in self-control, lack of forward planning and escapist motivations also led
to problematic excessive watching (Starosta et al., 2021a).

2.4.2. Incentive factors generated by commercial operators

Devasagayam (2014) argued that content providers deliberately and effectively
drag customers into BW addiction. Lu, Karmarkar and Venkatraman (2017)
found that the sequential structure of content promotes prolonged watching,
which producers take into account at the development stage of a series.
The episodic structure affects both the scheduling of binging sessions and the
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viewing itself. It is associated with the enjoyment of having a good time and
the sense of satisfaction and even utility of binging resulting from completing
a certain process.

On the other hand, BW poses a certain risk for content providers. If watched
too quickly, viewers lose interest in the offer and consequently the need
to continue paying subscriptions (Godinho de Matosi Ferreira, 2018). A form
of preventing customers from leaving was the differentiation of content delivery
methods and the recommendation system, which Zindel (2019) wrote about.
The researcher looked into changes in the presentation of the content offered
on platforms aimed at encouraging users to continue binging. Noteworthy
is the fact that Nanda and Banerjee (2020) found the issues raised above
to be of significance from the perspective of the marketing activities of content
producers and the protection of consumer rights.

Binge-watching was also recognised as a source of information about the
lifestyles and interpersonal relationships of platform clients, e.g. by observing
their social media activity (Pilipets, 2019). Such knowledge could be used by
providers to tie viewers more strongly to specific media brands.

2.4.3. Effects of BW

The pejorative effects of BW have been mentioned in a number of studies
dealing with the addictive nature of binging (e.g. Sun and Chang, 2021; Starosta
et al., 2021a, 2021b). The sheer danger and risk of addiction were highlighted
(Devasagayam, 2014), but so was the sense of compulsion and compulsiveness
of watching (Krsti¢, 2018; Pierce-Grove, 2017). Its manifestation was rather
observed on the occasion of unplanned BW (Riddle et al., 2018).

Incidentally, it is important to stress that researchers have attempted
to objectively distinguish between BW that is not fraught with addiction risk
and BW that poses a risk of addiction but concerns a small percentage of active
binge-watchers (see Flayelle et al., 2019a, 2019b; Orti et al., 2021).

Certain authors have mentioned other negative consequences of BW, i.e. risks
to, for example, family, work, health, social life and mental health (Flayelle et al.,
2019a; Pierce-Grove, 2017). It has also been suggested that BW is a heterogeneous
behaviour, characterised by at least two modes of manifestation: a highly
pleasurable experience associated with high viewing engagement and a behaviour
with significant risks of toxic use of technology, even posing a threat to mental
health (Flayelle et al., 2020a).

Deterioration of social relationships (Gangadharbatla et al., 2019; Dhanuka
and Bohra, 2019), negative effects of the phenomena on emotional, physical and
mental health (Dhanuka and Bohra, 2019), school and work (Gangadharbatla
et al., 2019), daily time management, goal fulfilment, stress tolerance (Ilyas
and Qureshi, 2020) and memory (Horwath et al., 2017) have all been cited as
effects of BW.

Some of the adverse effects of BW include, for example, tendencies towards
emotional instability, intransigence, lack of perseverance (Starosta et al.,
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2020), depression and impulsivity (Ahmed, 2017; Steins-Loeber et al., 2020)
and regret for lost time — dependent on the degree of attention commitment
during the show (Pittman and Steiner, 2019). Jenner (2017) further mentioned
guilt resulting from spending too much time watching (Jenner, 2017), but as
indicated by Castro et al. (2019), this feeling, often accompanying unintentional
and uncontrolled BW, was occasional.

A separate category of negative consequences included those related
to physical health. Among others, it has been shown that spending long periods
of time in front of a screen can lead to deep vein thrombosis and pulmonary
embolism (Rangarajan and Forman, 2019), rectal cancer (Wise, 2018), sleep
disorders (Exelmans and van den Bulck, 2017) and poor eating habits (Vizcaino,
2020; Aghababian et al., 2021).

There were also others who felt that although this phenomenon as a whole
cannot be considered pathological, it requires special control and further
research (Flayelle et al., 2020b; Starosta and Izydorczyk, 2020; Ganflle and
Kunz-Kaltenhaeuser, 2020).

Interestingly, the positive effects of binging have received far less attention.
It has been emphasised, for instance, that it adds to the sense of autonomy
and independence due to the possibility of making choices (Granow et al.,
2018). Thus, the central role of self-determination as a factor linking media
consumption, accompanying enjoyment and psychological well-being has been
confirmed. Vaterlaus et al. (2018) showed that BW could lead to the establishment
or deepening of social relations, but at the same time, noted that binging could
lead to social isolation. Socialisation and the fostering or strengthening of social
contacts have also been mentioned as positive aspects of binging by other authors
(e.g. Matrix, 2014; Rubenking and Bracken, 2018). With a degree of caution,
escapist behaviour can also be included here, which sometimes helps to forget
problems and to get away from the difficulties of everyday life (although it may
entail serious consequences).

Some of the research findings presented in the literature have approached
the phenomenon from a broader perspective, going beyond the categories
of motives or consequences of binging. Undoubtedly, the academic community
has assumed that BW constitutes a distinct way of watching (Krsti¢, 2018) and
a specific expression of being an active media viewer who not only consumes the
content being shown passively but also makes an effort to interpret, critically
analyse, respond to the material presented and exchange opinions with other
viewers (Matrix, 2014).

Conclusions

An in-depth analysis of the literature on the subject made it possible to answer
the research questions. The development of research on the BW phenomenon
was presented using a multidimensional approach: chronological (gradual
intensification since 2014), quantitative (increased interest of researchers evident
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in the growing number of publications), formal (peer-reviewed publications, listed
in scientific indexing services) and subject-related (the problem addressed by
representatives of various disciplines, primarily psychology, social communication
and media studies).

Research on BW employs quantitative (more often) and qualitative methods,
and in later stages of projects, both types are combined. Several questionnaires
have been prepared so far for quantitative research, allowing for basic meas-
urement of the phenomenon, its comparison with the traditional model of TV
viewing, as well as learning about the factors contributing to the development
of risky conduct. Validation carried out in different cultural backgrounds makes
it possible to apply them to further research groups, including the acquisition
of comparative data, and to develop knowledge of the scale and nature of the
phenomenon on a global scale.

The research population is dominated by students, followed by adults, then
narrowly defined groups (AMT clients, viewers of series) and residents of specific
areas. This selection of samples and the populations they represent, like the
research tools created and used, illustrates the initial stage of development
of the research area built around BW. The groups studied are, therefore, first
of all, easy to reach (students, AMT users), with a high probability of spending
their free time binging.

Research into BW is evolving in multiple directions. There is a psychological
trend which focuses on the study of motives, effects, and the correlation between
BW and the personality traits or predispositions of viewers. Some scholars
working in this field pay special attention to the risk of addiction to watching,
using ‘stronger’ terms — BW that is problematic or excessive (Starosta et al.,
2021b; Sun and Chang, 2021). It is likely that these will become part of regular
speech, although it is worth remembering that the use of the term ‘excessive
binge’ is a pleonasm.

Within the communication and media science discipline, there is a description
of binging for various populations, including their motivations and effects
in the broader context of media consumption. This is where one finds studies
bordering on media studies and marketing or management, which analyse
BW in the context of the offer and strategy of audiovisual content providers.

When it comes to the field of cultural studies, modes of reception, such
as immersion in the narrative, a sense of flow, and a connection with the
protagonists, are more often analysed. However, it should be noted that the
aforementioned research themes are not distinctively separate for the different
disciplines. It can therefore be assumed that the appearance of BW in the
repertoire of media consumption behaviour has led to the emergence of a new
interdisciplinary research field.

The current analysis is general in scope, which can be regarded as both an
advantage and a disadvantage. It is also exploratory in nature, an introduction
and an invitation to more in-depth research, including references to other
publications, including those not registered in the Web of Science database.
It allows one to see what an interesting and interdisciplinary phenomenon BW
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is, but it is also unsatisfactory as regards a more in-depth analysis of BW from
a media and communication studies perspective. This question is left open due
to the volume of information beyond the scope of this paper, as well as future
research plans.

In fact, the characterisation of the initial stage of development of research
on the BW phenomenon outlined herein reveals the requirements of (and
opportunities for) further analysis. In methodological terms, it would be
beneficial to make wider use of the already established quantitative research
tools (including representative ones), comparative studies between different
populations, and the development of qualitative research, among other things.
Engaging groups of respondents other than those mentioned in the article
would allow for the development of a fuller, more coherent BW image. In terms
of substance, it would be worthwhile to advance psychological and media studies
that take into account a broader social, cultural and economic context.
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